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The figures in the margin indicate full marks
' Jor the questions.

Answer the following as directed :  1x10=10
RO ©oTs fal eprzs See i
Choose the corréct answer from the given options :
RTsPRES o[ v Seac s et

(a) “Markéting is the delivery of standard.” This
definition of marketing has been glven by :

TGRS LA T AT TG G
! SRR —
(i)  Stanton (3%
(i) Kotler (oloet
(iii) Mazur g
(iv) Tousley ﬁ?\@'
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(6) Consumer behaviour is affected by :

C‘T’RW‘TW@@W@WE’E

() Family "fﬁ‘iﬁ?{
(ii)) Age I
- (iii)) Income WM
(iv) All the above Sol9q 513735
(¢) Product simpliﬁcation 1S the process of
o/ TR 21 4 e T
(i) ihcreasing the product-line
AN TR I 54 7
(ii)v Chapging the product line
R I SR I T
(iii) reducing the product-line
AUS BRGFI 2 [ =W
(iv) amendirig the product line

AUT IBRRFI A 91 7Y
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Sales promotion activities are conducted
by — :

R 9fm P ARSI T —
(i) Producers BRI | |

(i) }Whole_s-alers 9”3?15@ Rgoiz -
(iii) Retailers 4l ﬁ"CC‘r"@i?A

(iv) State SR

ill in the blanks with suitable answers :

) Marketing begins and ends with

W‘HWWWW
q (310 =T |

“The product life cycle is an attempt to
recognise distinct stages in the sales history
of the product.” This definition has been

- given by ;

“olol[ 9 SR S T Sy ﬁ%a??@ﬂ—w
ST BIeson aF A3 3 AR
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(g) Social class, religion, race, culture etc.
significant variables for
segmentation of markets.

AMEF @R, o, 3, e iy oM
USSP IR 9T Gl |

ﬁhe following questions W1th1n thirty
2x5=10

{
WPz oob <t foss Tax fim

CEx] lam the societal marketing concept.
IETCPISEs TETRRe AREICBT i 11
How does sales forecasting help in the field
product1on ? :
@ AHICA Bl CFae R A e 2
Eiplam the term ‘“‘trade mark’’ Wlth

ﬁJQInples
Wq 1 “<iffen B st gl |

) What is prestige pricing policy ?
R Giniic e

What do you understand by “‘personal
' sel]mg” 7

- Afeors R e B g

State whether the following statements are tru
or false :

o SfeTE waE wew GrEme 39 |

(h) Sales forecasting for a longer period is mo {
accurate than that of a shorter period.

P 7ol gaweTers Tk qIE =i

)'r%y

(i)  The concept of “Unique Selling Proposition’
was evolved by Rosser Reeves.

“Unique Selling Proposition” 3 4199/CG
@ TSt TR e |

¢) Under ““Skimming pricing policy”, the price
of a new product fixed at the initial stage it

swer the following questions within 200 words
! (any four) 5x4=20
ﬁmﬁr@ TS 2O ool W%y fowte
o el e (R 1)

low. Compare and contrast selling and marketing.

KR T TS77 e o1fes Fo 9 [ o1 TR o T % [

A gRiEm To7 7R =) LR \
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(i1)

(iii)

(iv)

v)

(vi)
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influence the consumer behaviour.

sfiefeEd e il |

we ¢r the follwoing questions w1thln 600 words
' 10x4=40
4 2pprzs fStoR 6005 oo Ted

Explain the important economic factors tha ‘*.

iscuss the Seven-Ps framework of
narketing mix. v 10

J. 1] q’ﬁzj‘qgw\.) ‘P’QﬁTQmW
el |

(GG SIFITS 2SR (PR @Pge)d SLfto®
FIFPR AN A

How can you measure the effectiveness 0
an advertisement ?

oAy TSl (A a9 W

br, DIEE

influencing marketing. 10

TR STl 1 |

Write down the differences between Brand
and Trade mark.

Define market segmentation. Discuss the
% various demographic characteristics
influencing market segmentation. 2+8

1 2feemeag cw T Ao Afeeside
#ia (AR R eweraifefes W@KWR-
WICEo 11

Define product planning. Describe the
various stages involved in the product

Discuss the external factors that have to
c0n51dered by an organisation in pricing.

ﬁ%ﬁqw—mﬂ\ﬁmﬁ@ww
afi@w SIGIT IS

Explain the distribution policies which ar planning process. 7+8
generally adopted by the manufacturers. “ o114 SRR kel T | A AR S
@eﬂmﬁﬂwa@fwﬁ—@ﬁﬁmga .1 wifvs fifen womE < w11
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Discuss the various environmental forces




( iv)
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- Design a sales promotion programme &

Or, MZ
Discuss the stages in product life cycle. ¥ |

strategies a marketing manager should |
at the decline stage of a product ?

P G R G SIS < | S
SRS (Al TS ISR A & W
eIt 2reel i e '

What are the clements in promotion m

newly introduced cosmetic product.

S Fei Gz T ey i 7
A5l I 2P A A A4 et
ST Ee T

Or, 72

What are the objectives of pricing ? W :
meant by selective and intensive distrifi
strategy ?

T Feieer Soe R 2w =
ieFeiES (Intensive) etel (FeE :




