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MARKETING MANAGEMENT
Paper : 502
Full Marks : 80
Time : Three hours

The figures in the margin indicate full marks
for the questions.

1. Answer the following as directed : 1x10
RomipIR oo Wl epres Bed il ¢
Choése the correct answer from the following
options :
sz “ia w5 Teseo! qifR Sfwe

(@) Which of these is not included in
demographic segmentation of markets ?

NEG (G GPRAN SYFS I8 Kere=

TIOE TR ?
(i) Gender
et
(i) Age
A
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(iv) Variability
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(i) Inseparabilkity

(iii) Education
el
(iv) Cultures

WRENS |

g )

experiences is due to
services”’

services ?

' people component
. This relates to which feature :))tf:

ORI RS ey oy (RN AN 2231 S Ses)

% N =1 9@ G PRI 5791 it o
(i) Intangibility

LRl
(i) Perishability
Riiac
IRy

Rl

(©)

(d)
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The strategic use of a brand’s equity in which
the marketer leverages the brand’s good
name to buy something new is

o B < T TR (TS ARTE (U PARE
e FeEel IR el T @e 2P
T (PRI = —
(i) Co-branding
- iafer
(ij) Brand-extension
@S MY
(iti) Line Extension
iee A
(iv) Product Extension
AN TR |
Form of testing markets and getting customer
feedback of promising ideas is called
AN qoTe A dfofem (feedback)
TgRe e (Promising) AN & @@
(i) Idea generator
giqeiT Sesife
(i) Concept testing
YA AT
(iii) Product testing
AN AT
(iv) Test marketing
R 2T
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?  Whi :
ich of these is not an advertising goa] 9
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(1) Product franchising
AN CiBfen

(fi) Business-format franchising
FYACE! afrem aRmIY

(iii) E-Commerce |
B35

(iv) Retailing
B Riofegey |

; G (PG Resieta Srmy T2 ?
(i) Attention '
A el
(ii) Desire
3%,
(i) Adoption
O[eTR, &ige}
(iv) Action
el

L éH\‘; {g)

(h)

(i)

()

A company that attaches the same brand
name to all of its products 18 called
approach. (Fill in the blanks)
RSl I 2 TR IR <ol (9
A A S 2P e 2

(1 21 759 )

Consumer who has a goal oriented lifestyle
and for whom image is very important are
segmented in the category. (Innovatofs/
Achievers) (Strike off the wrong options)
P o (e At SISO RIE] ARG
s 2o T A 0, (o TSI RS
RCH! OioTe AR AR (SRR )

t development process forecasting
and launch

In produc
stage preceds commercialization

of product. (State true or false)
e BeslvA #Eed SRS AT E09
RPN &lfo Siee S ifelfeyeeei Sl TR

T | (WA (G IR

Pricing can be used to shape a brand’s

positioning and can attract or repel different

segments through price discrimination
techniques. (State True or False)

AT (@ TS T ea o v el
I iR o @e 2fs Sefo SRS

FE | (W& (7 SA¥= (ITIRN)
Contd.
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Discuss the functions of marketing.

ol SIpRe) St 5 |

Explain the different methods of market

1

5%4=2() -

; il onn
()  Distinguish between intangibility of a service ?

and its inseparabih'ty.
CRIS S8l S ke ore i §
e SReIeTeR Mo A1 =t | segmentation with suitable examples. 10
a : :
S geographic segmentation of market 9 | ol Rifereas ey «&fS Siye TaiesrR Tl
T SR ot T Fos | - il 1 g
(i) ;BVThat is packaging ? OR / 731
RIEISEC j '
s (packaging) e What are the various factors that influence
12 Tit ; : A
, ¢ what do you know about celebrit consumer behaviour ? Explain. 10 |
endorsement. _ Y sieae GaRs eiRe w41 R[fon RarnR [ e
aiferozy S e B et | 41 |

5.  Explain how the marketer dévelops new products
and introduces them to customers. 10

RIS T Tl TWRR (EE e
TR I e Mo HfRvT ¥R e

OR / 7331

What are the different stages in a product life
cycle ? Highlight the characteristics of each stage.

(v)  Define marketing framework

e amofg NRRICRY N Ty

(vi) Write do
wn What do ou -
promotion mix. AR

aﬁrﬁﬁﬁmﬁam$wwﬁﬁquﬁﬁﬁfﬁsqﬁrﬁ%wn

3.  What are .
' the constitye t i
environment ? Discuss, iy markemllg |
- Rl Beslifis TaE SN AR@NN [y sRyRR & &2
ﬁﬁkaﬁafﬁwwmqvﬁgzﬁﬁ?vmaﬁwaTaﬁwa
ofo0! ~rfEe CaRiETR S |
: z G Contd.
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6.  Describe about the different distribution channel!

formats and bring out the factors that affect them

5+§

e ot 2 M= T30 0121 3931 i o
YT 2heifie 91 CoA g 6 3w |
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What are the alternative and new additions to
conventional distribution channels ? Discuss their
effectiveness and weaknesses. 6+4

%Wﬁmqﬁmaﬁwwawammﬁ
%?WW@WWWW:

7. Differentiate between product promotion and
advertising. Also‘write what do you know about
promotion mix ? 4+6

@Qﬂ%m@mwwﬁwmmw@%m
Euisie ey @Qﬂ%mmﬂaﬁa%ﬁw%
STl — foyelt | |

OR / 533y

Highlight the importance of advertising. In this
context explain how marketing goals are met with
advertising campaigns. 4+6

e e S 91 G2 S e
WWWWWWWWWW
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