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The figures in the margin indicate full marks
for the questions.

Answer either in English or in Assamese.
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1. Answer the following as directed : 1x10=10
RotpiE Rraewe Be g
(i) Television is an example. of :
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(a) Emergency goodé (b) Convenience goods
GEFAE T ARG T

(c) Speciality goods (d) Impulse goods.
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Which one of the following is not a
ymponent of product planning ?

G WWW‘N@WW?

'Zz Product innovation

(ii) Which of the following is not included
psychographic segmentation of markets §
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(a) Personality - (b) Life style
(c) Attitude - (d) Culture. (b) Product diversification -
TR THS | B3y TAbEs
(iii) Which one of the following is related = (€) Product standardisation
m1cro-env1r0nmental forces ? B W IR
%‘Tft\%l ; ?C” Ot T ANRERI Somie a1 ', (d) Product branding.
(a) Demographic Gy AILHApEe |
TPt Mo Which one of the following is included in
(b) Marketing intermediaries sales promotion ? ‘
ISR NG Feare @R e eqeTs Tuye ¢
(c) Economic (a) Personal selling  (b) Exhibition
Pl TResre R e
(d) Socio-cultural. , ' :
)* e o) Advertising (d) Publicity
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A company that attaches the same brand

(vi) The first step in new product developi e

e i the Blank); i brand. (Fill in the blank).
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(vii) The three types of vertically integré
channels of distribution are administes
contractutal and . (Fill in the blan

o ol TZe Ty Rexd ool
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jgwer the foliowing questions very briefly :
| 2x5=10

CraRs e woe 5 Ted fadl
What do you mean by marketing nnvimn—
ment ?

qeiae SR I e e
{) What is demand forecasting ?
st sRoAT & ¢
i) What is product diversiﬁcation ?
st et & 2

iv) What are the different types of distribution
policies ?

(viii) Under pricing policy, a very hij
price is set for a new product initially af
gradually the price reduced as competitol
enter the market. (Fill in the blank).
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(ix) The psychological factors inﬂuencing consumel
behaviour are motivation, perception, learning f

attitude and . (Fill in the blank). s <N ﬁfﬁq‘ e B &2
;C; ﬁ_:;:;: \v?:-jﬁ:—@ ; .‘ (V) What is product branding ?
| (T 3R o M) i T AR /e
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(iv) Describe the role of channels of distributia

1) Discuss the various methods of measuring
~ advertising effectiveness.

e ol AR RRE ARER
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Answer any four of the followmg questi
briefly : 5x4

e G Wﬁmwﬁmw'
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() Describe the various forces of marke
‘environment. '

@R AR {few SeAmpz 396 3

at is marketing mix ? Discuss the seven P's 2
imework of marketing mix. 10

(i) Discuss the significance of the study
consumer behaviour.

TSI S50 ST Sl S| 2
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(iii) What is product line policy ? State | Y Nioe 29l ey B

various decisions of product line policy.
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What is market segmentation ? Descripg the
different bases used for market segmentation. 10
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. What is sales forecasting ? Discuss the various
factors influencing sales forecasting.
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(v) Explain the various factors affecting choic
of channels of distribution.

Rewdt et IR oorifis @i
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6. What is product life cycle ? Describe the different
stages of product life cycle . 10
7 SR bF N B @l 2 T G b [iew
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What is new product development ? Explain the
various steps involved in new product develop-
ment process.
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7. What is pricing ? Discuss the factors influencing
product pricing decisions. : 10
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Distinguish between ‘sales promotion’ and
‘advertising’. Describe the various methods of
sales promotion.
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