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The ﬁgures in the margin 1nd1cate full marks
' for the questlons

Answer either in English or in Assamese.
XSG W] e T RN
L. Answer the following as diréct_ed : 4 1x10=10
(1) Wthh is /are the element(s) of. Product mix ?

ﬁtﬁf@wm@mmﬁa%@‘mm? ‘

(a) Product design

B
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(b) Product packaging
B (OIS

(c) Product branding
T3y TINIRPeTHe]
(d) Aﬂ of the aoove.‘i- S
- ARG GBI |

(if) Which one of the following is not includa

in demographic segmentation of markets

Eicﬁ' WW\WWWW )
WT T ?

(a) _Gender, ‘
- el
(b) Age
Rk
(0) Lifestyle
(d) Income.
-y
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(iii) Product life cycle is "an attempt to recognise
distinct stages in the sales hlstory of the
product " Who gave this definition ?

Y SR F TR ‘wﬁ’ﬂmhﬁ@w{
sffaca Bale 9R @ R 9] ALICH!
@i e ?

(a) £ R. Wassen
(b) J. F. Robinson
(c) Philip Kotler
(d D. T .Koilat.

(iv) ‘Which one of the following is not the
characteristic of speciality goods ?

. fwe @R Rermg 49 TN WY m g
(a) Full knowledge of products g b
@y Tl @
(b) Regular and continuous demand
j (c) Bias on particulaf .bra‘ﬁd
e A efe sife
(d) ngh unit price.
TS T
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(V) Which one of fhe fonowin"g' is not.
: advertlsmg goal 2

(a) Attentxon
O i
e -(‘b) Desire |
(c) Adoption
* (d) Action.
(el

(vi) Macro -€nvironmenta] forces relate to market- -
ing intermediaries. (State true or false)

/A AR ot e
w%}m%aﬁst— wf\%--l-(w G wrwm ) |

~ (vii) Product dlfferentlatlon IS an mternal factor |

‘ 1nﬂuencmg product prwmg decisions. (State
- true or false). |

T RFR T v e P ereiRe
’ @aﬁWa@Wl(eﬁmweaﬁsn):
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(viii) The ﬁrst step in the consumer buymg process

(Fill in the blank).

is’

@quaﬁmaawm‘c:c@

B I Sall)

(ix) Distribution policies are }classtﬁed as inten-
" sive, selective and . (Fill in the blank).

hﬁ%ﬁﬁwﬁ@—ﬁﬁmm_

T%smcarc‘ﬁﬁ—@awar(ana‘t
?Sti‘omww i o

(x) '—.o—ﬁ is non-personal form of communi-
cation conducted through paid media Uhder -

clear sponsorshlp (Fill in the blank)

_ b ek Vj‘éT‘?{Tﬂ?ﬁ\om sAfRcary
NG GRACS ARG T G ol
IR A | (snﬁr o sEd =) |

: Answer the following‘questions very briefly :

2x5=10

'Tm—mmwh%mg

(1) What is M1cr0-market1ng environment ?

quaﬁma%?-

(i) Differentiate between market segmentat1on
~and product differentiation. :

w%mwwaﬁ«www_

gy foran |
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(iii) What is Test marketing ?
AR q@R R 2
(iv) What is new Product pricing policy ? '
T T W Qe S /oo

(v) What do_ you mean by distribution policies ?
ﬁwaﬁ%{%mﬁsw g '

o Answer any four of the followmg questions

briefly : : ‘ - 5x4=20

W%ﬁ“mﬁ'mﬂwﬁﬁmwh
forat ¢

< Explain the Societal concept of marketing.

WWW@WﬂWWWf

(ii) Descrlbe the need of market segmentatlon

Wﬁ“@maw'«mml

(iii) Differentiate between Brand name and
Trademark

W\TWWWWWW
’WTWT%NTI

214 (Sem-5) MMG  (6)

2/4 (Sem-5) MMG 4 gl

(iv) Briefly describe the various types of dlstrl—
bution channels : : i

ﬁ?@ﬁ@@aﬁﬁwmaﬁwl

(v) Describe the role of channels_ of distribution.

Rosd efleTi Bfsrel 3ol 11 |

(vi) Describe the importance of promotion.

| ARE ey T

How does 'market' differ from 'marketing' ?
Describe briefly the various functions of market-

ing. TR : ‘ i 10
R, TP [ G YA 2 TR

RfSs AT vt <o <)

Or/ WQHT

India. -

TWWG@WWWQWWW
hall
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Explam the growth and future of rnarketmg in




' ?
: objectives of pncmg
5. What is the significance of studylng consumerff What are the various obj »

behaviour ? What are the economic and
psychologrcal factors that influence consumer

behaviour ? : 10
@ﬂrquwwnamﬁs 91%1%:*3%%
e Iwifes ®9fmm @'ﬁrﬁ whI gelis.
'W? S

" Or / S RC I

What is Sales forecastlng ? Discuss in brlef the
various methods of Sales. forecastrng

- RE oRgad® & RFl eRmeiT ﬁ?ﬁ
WWWWi

6. Descrrbe in brief the various components of
* Product plannmg Distinguish between Product
standardlsatlon and Product 51mphﬁcat10n 104

Or / Wél?ﬂ‘ _
; D1scuss the various elements of promotmn mix.
How is a Sales promotion programme designed ?

.mﬁa%ﬁﬁ@%mwmmwiﬁw
wmm@‘i@www ?
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Discuss the external factors which affect ttll(e)
pricing dec131on_of a product.

7 e ARw SreTAR B R e W AR
Frafs erorfs 1 AT SAMTR G 1 |

Or / S2at

What do .you mean by Advertising Agency and

Advertising Budget ? Describe the advantages

and limitations of Personal selling.

Rt oo = Retsm et P & @2

RS Rermaed qﬁmwﬁﬁmﬁ@mﬁ?@
sl
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