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The figures in the margin indicate full marks for
the questions.

Answer either in English or in Assamese.
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1. Answer the followmg questions as directed :
1x10=10

(a) Who introduced the term Marketing Mix' for
the first time ?
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(i) F. W. Taylor .
. gv. @S, GTW

=X evelopéd the flower of service.
in the blank.) '
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(iii) Neil H. Borden 12 s 1)

e 925, I % :
services and their providers are the same.
(iv) G R. Terry true or false.)

_ ‘: W Suw Bra)
(b) In hotel services, the core product is :
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ween service pioneer and the other party.
/rite true or false.)
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(ii) Room n _
| sar) ;ﬁ% al is Health Services ?
(iif) Food R
RG]

lame an industry that adopts 'Two-part
ricing' strategy.
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~ (iv) Restaurant
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nchising is a contractual agreement




(h) Write the full form of the term PATA.
PATAS sr=sjef soidBt o=y

il two characteristics of financial

(i) Which year National Tourism Policy 1
announced by the Government of India
WY SR ¢

8 service delivery system ?

answers of any four of the following :
: g 5%x4=20
[ i olem sifibre o3 Sew e

b are the users of tourism services ?

(j) Mention one new service provided by b
sector.
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Write short answer to the follbwing : 2x5e :
©eTS MIPTIEY 5y Tex Al o |
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- (a) Describe two objectives of pricing. ‘ o8 ;
ke et ?ﬁf ey hdhii s i ‘ tomer expectation of services ?
- (b) Who is an agent ? : ’,‘ ORI Re© 229 eropite o [
ST P 2 :

(©) ‘Service Marketing Triangle' — write a sk
note on it. s
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he objectives of pricing ? Explain the
| of pricing of services. 4+6=10
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(v) Discuss the nature of services.

CRI SRE T

(vi) What is service evaluation ? '
CRR TEEE e

(vii) Describe the factors affecting the sel the consumer purchase decision process

distribution channel. ' :

oWl ey Rewd  daEe  ge| ol

IReTRY RIww Iz’ &

@ sector.

ite the various types of services ? Explain
blé of customers in services. 4+6=10
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4. What is service marketing ? What are the sall
features of service marketing ? Explain. 2+ B:

FRE TERSS WE B ¢ GRE
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1 I8 customer participation in service ? What
iires would you suggest to enhance customer
ipation ? ! 7 5+5=10
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Explain the reasons for the growth of the serv

sector in India.
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7. Explain the factors for the growth of health car
" services in India. In this context, discuss
opportunities in the health care sector. 5+3=!1
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What is transportation service ? Discuss in detauil
the marketing mix of transportation service
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