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The figures in the margin indicate full marks
for the questions.

Answer either in English or in Assamese.
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Answer the followmg questions as directed :
1><10——10
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(a) Write'one example of new generation services.
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(b) GiVé one reason for new service dévelepnient.
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G t[‘he i of z}'service mostly depends © toducing a service at low initial price is
internal marketing / external marketin :

(Choose the correct one)
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Prestige Pricing

aift Shrean) - sefmreped A e
. , | i) Psychological Pricing
(d) The area where employees’ action takes place g ww W
is called . (Fill in the blank) (iii) Penctration Pricing i i

o/ coviar m R
‘ (iv) Skimming Pricing
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‘Educational counselling’ is not included in
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* (e) Write the full form of IRCTC.
IRCTCS =9)¢f et fora |

_ or false)
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) In case of Health Care Services conSumers
- exhibit — :
HIPS

LIPS

ZIPS

(Select the right option)

(f) In its advertisement for tourism who uses the
slogan ‘INCREDIBLE INDIA’ ? |
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(g) Mention one producf mix of LICL
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~ product mix of Banking Services. (erte true
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5. Shortly answer the following : . ‘2><5=1‘
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(@ What is Baéic Service Package ?
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(b) Mentlon two sales promotlon tools employe d
by servwe organisations. [
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(c) State any two bases for classification of
services with examples.
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loyees participation in service marketing..
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hat is Service Differentiation ?°
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ort answer of any four of the fﬁﬂowmg
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What are the expanded 3Ps in Serv1ce ‘
Markctmg Mix ? Briefly explain.
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| Write a short note on eight petals in the flower
~ of service. /
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What are the steps in consumer pre—purchase

“ decision making stage ?
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(d) What are the benefits of Franchisi g 7' iw challenges of intangibility in service

distribuﬁon of services ? .
SIRDE ¢ - 2

(e) Based on nationality, classify diffefent ‘
of users of services of hotel industry. -
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(f) Write about front office and back office it
service system. ' 1
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With reference to marketing, explain the var|
activities undertaken by service sector in T d

late between goods and service marketing.
4+6=10
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eling of services draw the attention on
s related to the level of product”.

 light of the statement discuss the various

| 'of service products. o
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toes of information the customers may refer
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Dlsc:l_lss the essential steps in the proces;
development of a new service, E
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it is information search ? Discuss the types of &

‘making a purchase decision. 2+8=10.
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What 1S service evaluatlon ?

 Explain the roles of customers in ¢valuating o

scrvice exXperience, - - 3+7=1i
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Explain the concept of “Tourist’,

Discuss in brief the marketing mix for tourisy
services. 2+8=1y
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What are the different market segments foy
transportation Service in India ?

Give a brief account of market Segmentation g
Indian Raﬂways 5+5=1
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