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The questions are of cqual value.

Awwer any five questions,

Lt What i resentel? Contrast basic and applicd
tezeacle Hustiate yowr anfwer by  suituble

Croamples. )y

hy How o ex Moratory dcecant\“ and  causal
J| Y,

stidies ditter from each sther S b

2o What is g questionnaire? What are the advantages a
the  limitations  of (1) open-ended guestion, (n;
dichotornous questions and (iii) mﬂao?e choice

questions? oy [\

4. What is measy rement error? Dis’mombﬁ batween the
validity  and reliability of a meusur‘“ How these

~

_, 'easuremments are assessed? 57 (R g bes

\J4/ Describe cluster sampling procedure. What is the key
distinction between clustér sampling~ and stratified

@g\ sampling?

{Turn oves



cav Dndine the appropiale Gupel population ane e
Canipling laume for a local TV station whuch
waiits 1o determine housel;,oldé' viewing habits
and  prograriming preferénce.

¥ Describe  why the research report and its
’ presentation are important- part of a research

6. J(a) Describe following part of a report (i) executive
summary, (ii) problem definition. ff w37

3,
e
7z

N o :
[(b); What are the differences between research

NP4 ¢
e questions and hypotheses?

J. The current advertising campaign for a major soft drink
brand would be changed if less than 30 percent of
the consumers, like it.

A (@) Formulate the null and alternative hypotheses.

) Discuss the type I and type II errors that could

occur in hypothesis testing. % @\X"\q o

(c) Which statistical test would you use? Why?

(d) A random sample of 300 consumers were

] surveyed and 84 respondents indicated that they

/ liked the campaign. Should the campaign be
changed? Why?
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