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The questions are of equal value.
Answer any five questions.

[, Discuss the coneepts of Reliability and Validity giving

oy 7
Soreal lile example.

2. Inscuss the different components ol amarketing system.
low it is different from marketing decision support

system ?

3. What arc the basic steps in preparing a questio_nnaire ?
7/ What precautions are to be taken while preparing the

same ?

4/ Discuss the relative merits and demerits of different
attitude measurement scale ?
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o Discnss ihe circumstances under which longitudinal and

cross-sectional design are used.

7. Discuss the relative advantages and disadvantages of
primary and secondary data.

8. Discuss the different guidelines for preparing a formal

research report.
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