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1. Ans;ver any six from the following :  6x5=30
(i) ‘Operating in international markets is much - |
more complex than marketing domestically.' |
Critically evaluate/the‘/g:::ment with suit- |
able examples* ‘ a J

-})/fdennfy the various reasons for a ﬁrm to
enter mtematxonal markets. Lo -4

(iii) As a first time exporter of wooden
handicrafts from India, evaluate the various
modes of entry available for entefing into

, foreign markets. Which mode of entry would

( you prefer and why ? |
\ [Tumn over



(iv) Distinguish between ‘waterfall’

and weaknesses of these approaches.

fv}@ﬁtline the institutional set up for export

— promotion in India,

(vi) Evaluate the factors influencing international

pricing decisions, ! Ppendy

(vii) Briefly describe the trends in world 'trade |

Explain the reasons for such changes.

(viii) Explain the operational mechanism of expo _' .

factoring. Also, mention ts benefits to:
exporters.

GROUP - B

;V".»T Answ_er any four from the following.: 4x] ==40:

(1) (a).*“Markets with geographic proximity are ;
/ not always the most preferred markets.”

Examine the statement critically and

give suitable examples. 54

(b)-Explain segmentation of international |

markets on the basis of marketing
opportunities. : 5
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ind (i) (a) “Selection of a market entry mode is the
kler' strategies for launching new products

in international markets. Identify the strengths

key decision companies have to take
| : Whileexpanding into overseas markets
because it involves risk and a certain
level of control.” — Do you agree ?
Substantiate your answer with suitable

examples. S S

“An international niarketer has to find

(b)
customized product as it is difficult to

agree with the above statement ? Justify
with suitable examples. £505

(iii) “ ocumentation is a crucial activity of an
a-/egort transaction.” — Examine the statement
critically. Aléo, discuss the consequences of
incomplete documentation. 5+5=10

N yxplain the concept of transfer pricing. How
do firms use it as a tool to circumvent

statutbry provisions of the countries of their

operation ? S+5=10

[Turn over
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out a trade-off between standardized and

evolve a global produc ;”; - Do ybu 4




(v) (a)’ Explain the criteria for selection of di
tributors in international markets.

l) Crmcally evaluate various product

promotion strategies in international

(b)\ Examine the various tools of inte 1 ket Wit su1tabl¢ examples. 5

national marketing communication mj -,.:'-‘ (b) “CDI  and BDI are the most v&idély
~ applied tools for determining inter-
national branding strategy.” — Illustrate.

(vi) Write short notes on any two : 2x5._1 i

._/)/Functlons and structure of WTO

y Dumping

(c) Forfaiting,

(c) Identify some of the ethical issues in
international marketing. S

) (&) “Access to adequate export finance at
. competitive rates is crucial for the
successful completion of an export *
transaction.” — Explain the significance
of this statement. 5

GROUP - C

ymwer any two from the following: 2x15= 3
=~ (i) 0 ‘

V w does an understandmg of cul

g ‘“ 8 help an international ‘market ? (b) Describe various types of transit risks

< involved in international trade. 5

me say, the global environment is a

c)Fxplain the concept of EPRG model in
global issue rather than a national one. ( . J

the evolution of global marketing with

' What does this mean ? Discuss. 5 ~the help of suitable examples. 5
:(O}A crucial fact when doing business m | |
a foreign country is that permission to MR it
conduct business is controlled by ‘
y th :
govemment of the host country.” ( B
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