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The figures in the margin indicate full marks
for the questions.

1. Answer the following : | 1x10=10

(A)‘ Fill in the blanks :

1 R — is normally concerned
with the transfer of goods and services
to the consumers or prospective
consumers for the exchange of money.
(Marketing / Selling) '

(i) According to the Modern Concept of
Marketisg fioa Jatibal. is the king or
sovereign of the market. (Consumer /
Producer)

Contd.




(7if) Advertisementis ... . (multi-
dimensional /uni~dimensionul)

(iv)  The concept of market segmentation is
based on the fact that markets of
commodities are ...
(homogeneous / heterogeneous).

V) e

involves setting a very
high price for a new product.
(Penctration pricing / skimming
pricing)

(B)  State true or false -

(i) Sales promotion does not include
advertisement, personal selling and
publicity.

(ii) Creation of demand is a continuous
process throughout the product life

cycle.

(iti) Sales promotion activities are regular
activities.

(iv) Selliing 1s a part of marketing.

(v) Product width refers to the number of
product items offered by the
organisation within a particular product
line.
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9. Answer the following briefly (any five) .
3 (i) Write two points of difference between
marketing and selling.
(i) Define marketing management.
: i istinction between
ite two points of dlstmc.
2 1\W/Irold2rn Concept of Marketing and Oold
Concept of Marketing.
i ?
(iv) What do you mean by Convenience Goods ?
(v)  What is meant by Product Mix ?
(vi) Write two principles of Product
Development.
(vii) What is Test Marketing ?
3 Answer the following (any four) :
(i) Write a detailed note on functions oSf
marketing. |
(i) What are the major problems 'of Marketm§
Management in India ? Explain. _
(iii) Define market segmentatiop. th)/rtc;z t};ou
ion 1S 1m ?
think market segmentation 1s 1mp ¢
Contd.
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(iv) What is product development ? What are § f\i) What 18 mag‘(l:tmess' .
advantages of product development ? ~ jn modem ¢ involved in thz »
1+ 4 —'f' Discuss the yarious j:exfrod\lc"-
: : i ne
(v)  What is Sales Promotion ? What are the mal v development s o 4x2=38
objectives of sales promotion activities ¢ o chort Notes (any W
1+44 (i) Write s ement

@ Supply Chain Manag
o

(vi) Write short notes on the following : ) Promotion Mix

eidiey { Person
$ 0
(@) Product Diversification fp) Proges

(b) De-marketing.

al se“iﬂg p

4. Give elaborate answer to the following (any five) §

(z) What do you mean by Channels of
Distribution ? Explain the functions of
Channels of Distribution. 2+6=§ et

(ii) What is Advertisement ? Discuss the various
objectives of advertisement. 2+6=8

(iii) State the meaning of Product Life Cycle,
Supporting your answer with a suitable
diagram, discuss the various phases or stages
of Product Life Cycle. 2+6=8

(iv) What do you mean by Pricing Decisjons ?
Enumerate the factors which affect pricing i
decisions. 2+6=8 ¥

4 5
47 (3) MKMN 3.2 4 ' $1 () MKMN 32

500



