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The figures in the margin indicate full marks for
the questions

L ' Fill in the gaps with appropriate word(s) :

RS S
(1) There are ——————— miXes in product
marketing.

(b) Word of mouth promotion acts as a
hidden

() —————— 1S a measure for promoting
tourism.

(d) KPO stands for

/e) Services are ———— in nature.
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() ~What is TQM ?
ain the role of ‘people’ in providing
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(a) Explain the significance of
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Explain the formulation of marketing mix
strategies for adult education.

Explain the elements of promotion mix
applied in marketing of banking services.

State and eXplain the different categories of -
users availing the transport services.

Write a note on the problems and prospects
of tourism industry in North-Eastern Region
of the economy.

Explain in brief the different criteria used
by customers to assess service quality.

Write short notes on : 4+4=8

) BPO

(i1) Assam Tourism Development
Corporation (ATDC)

What according to you are the major hurdles
faced by hospital sector ? Suggest some
measures for improving the condition of
public sector hospitals. 4+4=8
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