Paper : 42
Full Marks : 80
Time : Three hours

The figures in the margin indicate full marks
Jor the questions.

1.  Answer fhe following questions : 1x10=10

(a) State whether the following statements are
true or false : 4 1 x5=5
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(i) Marketing research plays an

' important role in increasing the

~ - attractiveness of a product. 1

(ii) Secondary data cannot be obtained

from books. 1

- (i) Structured interviews involve the use
of a set of predetermined questions. 1

-

Contd.




?

g arch
i ding 10 Marketing Rese
s Wit is codi
(iv) Coding decisiong should g 3

g
: ling -
. 2 . . - istic S mp
taken_" at th'e designing What is probabilistic 59
questionnaire, < dary data i

at is secon

1.
A

) Measurement of height is an

R,
: : of freedo
of ratio scale, e fine degree

- S le ?
:eearential SCA
atic differen
mantic .

Do
What is 5¢

(5) Fill in the blanks - e
» ¢ following QUE= 20

(i) Marketin‘g research is ap .
tral and
ecn Cen .

research. er d

L§W

] ifference betW
0 process of obg s the differ

3 4 fiyhat 1s 58 o
and noting people, object, " feld editing? : bilistic sampling
OCcurrences rather than askin i : types of probab 7
information, : : " 4f) State the £

‘ J ~ {echniques- disadvantages 04
(iii) Through —— collected da J e

lain th

riefly ex_p' iew.
A tervie et
ephomic 1% ch design 7 St

ecar arch
atory res ory rese
tics of exploraory T,

put in the form of , table,

i) B
: ; : 3 ( tel
(1v) Quota Sampling g 4, . lor

: , R t 18 €Xp ;
- sampling technique. ) X:lva characteris

i ST is also design. | ¢ rosearch report 12
Summated rating scale. the importance ©
: i -
\ ?\jli\rketing Research

. 4
ry data.
¢ 4 a
2. Answer any five from the following qu ofb second

: dvantages

. | iy seote e @ Contd

()  What is descriptive research ? 4 : g

' ; E42/G :

D14 MAR
47(4) MARE 4-2/G 2 (




Answer ahy Sive from the following guestions

@

(ii)

(iii)

(v)

v)

(Vi)

(vii)

8x5=4(

State and explain the different types of

research report. 8

What is primary data ? Explain the various
methods for collecting primary data in
Marketing Research. 2+6=8

What is sampling ? Explain the advantages of
sampling over census in a survey.  2+6=8

What'is secondary data ? Explain the
different types of secondary data. 2+6=8

What is Marketing Research ? Explain the
importance of Marketing Rescarch. State the
reasons for failure of Marketing Research.

243+3=8

What considerations should be emphasized
by any researcher while preparing a
questionnaire ? 8

Explain nominal, ordinal, interval and ratio
scales. 8
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