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CONSUI\IER BEHAVIOUR
AND RETAILING '

_Paper_ I
Full Marks — 80
‘Time'- Three hours - -

The ﬁguxes in the margln mdlcate full marks
for the questlons :

L Answer the followmg e '_ -,-_1><10=iO
A Fill in the blanks

: (1) The concept of marketmg has changed to
e (Mass marketmg / Relatlonshlp o
marketmg) ; :

E (ii)‘

- refers to the complex status or
psychologlcal processes of the consumers.
(Perceptual constructs/Learnlng :
constructs) . e : !

A' (111) When products are- sold at two or more
different prices, it is known as
(Skimming - pricing / DlSCI'lmlnatIOH :
Prlcmg) ' -
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(iv) Fashion merchandise has —— for a 2 Answer the\fo]%ing 7 2%5=1Q

relatively short period of time. (High

" demand / Stable demand) (t) What do you mean by consumer behaviour ?

e iR (ii) Write' two points of distinction Between-
(v) The Engel, Blackwell and Miniard (EBM) . consumer behaviour and consumptlon
medel was first introduced in the year . behaviour,

(1967 / 1968)

(ili) Write two advantages of market segmentation e

B. State"true or false : : ¥ . (iv) Write two points of distinction between. -

(vi) The loop model of store layout is ‘product retailing and service fetailing,
vi e loop model of sto

- widely - used in, super markets and ; ‘ (v) What do you mean by sohtary sne ?
dlscomlt stores.

4o ; - Answer the follo’wmg (any four)' '. i 4x5=20
(vii) Pljann_ed shopping centre is an : ‘ i
: . o . oy i "The’ external store has a si mﬁcant 1m act on . 3
Ily pl ed retail locatlon. @@ g p gt
arch1tectura daai s : ‘ “the customer's i image." Throwmg light into the = =
(vm)The markdown is the dlfference between i statement explan the various pl‘ll‘lClpleS or
the cost- of the product and the ﬁnal S reqmrements of an external store AR Y
selhng price. SR s : (i) What do you mean by price ? State the =
: ‘ requisites of an effectlve Pricing Pohcy ‘
(1x) Serv1ce standard 1Sa contmuous process. : , s e
of selectmg the best pracnces and oy ‘ ' ik
i - a retail location site. = R

(x) '.Consumers are assumed to, follow the
- principle of maximum utxhty based on
the law of diminishing marginal utility.

-~ (iv) Explain the Economlc Model of consumer -
behaviour, R 5
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V) Explam the various psychologlcal determmants

of consumer behav1our S e e RS

(vx),erte two -charactenstlcs of Organizational .

Buyer. Write three points of distinction

“between- Orgamzatlonal Buyer -and - Final

Consumers A e 2+3 5

Answer the followmg (Any fi ve)

(1) Dlscuss the various components of the Reta11
Envn'onment kit il o et i

(11) Supportmg ‘your answer w1th a proper chart/
diagram, explam the consumer dec181on maklng
process. -~ . , Gl e eaR

_(111) State two. essentlal conditions for successful.

retail - market segmentation. Dtscuss the
(different . alternative market segmentatlon
strategles along with thelr advantages and
disadvantages. Lo i

(iv) Dlscuss how an  existing product can_be
managed by the ad0ptxon of sultable strategles

_ - -Or. :
Dlscuss the yarious loglcal steps mvolved in
new product strategy development. -8
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. (vb Explain in detail, the vanous tools / techniques -

of sales promo’uon

(iJH) Explain the Howard Sheth Model of Buymg
" Behaviour. Give a suitable chart / diagram to

gupport the model, 8

(vi) Explam the concept of Mefchandlse'Planning
Discuss the various stages in the process’ of
merchandise planning. ' 2+6=8

Or

Explain the various models i structures of
store layout along with two advanta; ges and two
disadvantages of each model. 8
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