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Norris Dullea
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Centerbrook Architects and Planners
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Flad & Associates

Hassell

LandDesign

Looney Ricks Kiss Architects
Marc-Michaels Interior Design
PAVLIK Design Team

Pollard Thomas & Edwards Architects
RTKL
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Zimmer Gunsul Frasca
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Is there an ultimate layout for g design
professional’s  office? The likelihood of q
designer answering yes 1o fhis question is quite
high, but, with the variely of design solutions fo
follow, it is apparent thot “ultimate’ 1okes on o
very individualistic meaning for each firm. )

While working in a firm that made the decision
that we had outgrown the historic Ely building in .
downtown  Knoxville, Tennessee, research
began for o new location. What type of
building were we searching for? Was our
infenticn to affempl an adaptive reuse ar
renovotion? How  much new space  was
needed? What *financial sfipulations  are
involved? What image will the new design
studio reveal about aur design philosophy?

These are only a sample of the questions that
ran through the minds of the stalf of cur firm. As
the research and schematic design began, we
found numerous resources on office design, the

“~athome office, and various other offices for

different project types - what we did nof find
was an extensive fechnical and image resource
that included only the pffices of designers and
what differentiates a designer’s office from any
other type of office Throughout the world,
architects and interior designers work each
day on office designs for their clients. The
Designer's  Workspace:  Ullimate Office
Design” will begin to describe the unique
atiributes of a designer’s office and feature
various firms throughout the world and how
they have solved the “ultimate office’ design
opportunity.

First, we must decide who is the client for which
our office is to be designed — our employees,
our clients or our CPAZ Do we use our office 1o
marke! our._design falents? Do we create o
space that can help our employees do fheir
job? In this case, should the goal be 1o inspire
the designer — or be as efficient as passible.

With many different gools present, this can
present a camplex design problem far each firm.

From the first impressions af the receplion area
and lobby, to the appeal of the meeting areas,
or the funclionality and sleekness of the design
studio itself, the designer’s cffice can be quite
unique in style, function, and character. This
uniqueness is also exemplified os spaces and
design solutions vary from culiure 1o culture.

The imagery of o design firm begins with the first
impressians a client has of the lobby and the
reception orea. first impressions are lasting
impressions and are hard 1o overcome, thus the
impact of a design firm begins as a client waolks
through the door. Who are your clients and how
can yau design for them?

Is the firm's graphic or logo prominently
positioned? Is the entry space unique fo fhe
firm? 15 the lobby spacious? Is the firm’s image
well arficulated? Is it cutfing-edge or timeless? Is
it lighthearted or serious-minded? This list could
be quite exhaustive as the client or a new recruil
stores mental images and perceptions “of the
designer and the work the firm is producing.
Are your clients very conservative or will they
appreciate the firm‘s innovative vse of materials,
connecfions, lighting, efc? It is important for the
firm to concentrate on who their target client
avdience may be now, as well as in the future.

This space may also be @ prelude to an awards
or project display showcasing the firm's
recenl achievements and/or current projects.
This aspect of a firm’s public areq may be one
of the key distinctions of a designer’s office, in
confrast to a typical business’s lobby areq,
which may remain stafic. Designers are always
designing — keeping ideas and images fresh.

This element of a design firm can be constantly
evolving, as projects progress from the color
rendering o the final photography. of the
completed project, 1o an cwcrd‘ rc‘ccwcd F(.N
the design. Each firm can tell their life story in
very unique ways fthrough these Idlsp]c:ys_
Through the rest of this book, you v\T‘H see a
large variety of ways in which projects are
displayed and how the firm’s space greets the

vesitor,

Meeoting areas are also unique as the
designer requires multiple farms of media for
preseniclions. from o wall surface for
displaying |0rge‘_'§5rmflf drawings to a
surround  sound video presentation of an
animation, meeting areas may lake on many
different rales. Flexibility and hands-on-access
to various farms of medic are key in a
designer’s typical day. Not only are
conference rooms needed for client
presentations, but these rooms may also
facililate design charettes within the office,
large format  layout reviews, business/

Lwmarketing meetings, videoconferencing with

national and/or international  affiliations,
cansultant reviews, product presentations by
vendars and manulfgcturers, cocktail or holiday
parties, efc. In many cases, medium and large
size firms require o variety of sizes of meeting
afeas, ranging from the two person critique area
ta a preseniatian space for a new client with a
board of direclors numbering twenty or more,
Layout, lighting, power, communications, and
{Oad/bevercge serving area  fexibility
differentiate a designer's meeting area from o
typical conference room. Through the following
chapters, conference area creativity will be
evident, from the conference room with
storefront windaws to an area that opens up
la the outside with o fourteen foot glass
garage door. The conference room is no

, P =rs’  Dasic Architects
: y e o e - = desianers, asic Architects
he realization ‘. .. that we were both clients and the desig

longer a typical rectangular room with a !Gble
and chairs, but a designer’s pallette for creative
communication space accommodaling variefies
of people for a period of fime.

Library — o collection of resource material?
This term only begins to explain the varieties of
reference material, layout space and storage
capabilities for the resources included in a
designer’s office. In many fypical offices, the
largest piece of correspondence may be an
11x 17 sheet of paper. For a designer, print
media can range from an 83 x 11 sheet to a
drawing four feet wide and twelve feet in length.
Storage of these types of media can be integral
pieces of the design solution, as design firms
Jrequire quick access to large sets of dmwir‘.g“s
which range in size from 24" x 36" 1o 30" x 42"
Various methods of storage-rolled, hanging, or
large format filing drawers — may be used.

In a typical business, transmittals may be ser:!
with a stack of folders, whereas in a designer’s
office, transmittals may come or go with product
samples of large consiruction materials or
fixtures, large wall racks displaying color
selections, or even large mounted renderings.
With these media types, the layout spaces
and the produel and sample libraries
become very imporant elements in a design
firm. Designers are constantly selecting and
specifying products, of which hq‘ndsro_n
interaction with so many of these selections is
imperative. With a majority of products now
showcased on websites, the designer has the
advantage of browsing through products and
colors, but for the final presentation to the
client, physical samples of colors, textures, and
fixtures still remain the mos! effective selling tool.
The storage and display areas for Ihe.:se
products ltend fo grow proporionally by size
of firm.




As for a more common definition of library
design firms will not only have produyct Uno;
sample ‘libraries’, but they will also fecture o
magazine and  referencel book library.
Designers are visually oriented and mos thrive
on viewing the latest periodicals and design.
related books. The library should be one of The
the most inspirational and relaxing elements of
the designer’s workspace. The images to follow
will show similar, ye contrasting, ways of
displaying the catalogs, binders, reference
material, and periodicals and using these
necessities as design elements.

Interestingly, the examples throughout  this
book are very similar in size for each
workstafion, buf the arrangement, lighting,
storage, and relationship between wori:s#aﬁorh-.s

vary tremendously by firm.

designer’s  office typically  includes
oversized desks and layout space for
drawings. The industry has changed in the las!
twa decades from a manual drafting table to o
computer station. With these changes, mobility
has become a priority for tables, carts and
seating ta make the design space most versatile

While the reception area, the meeting
areas, and the library include design
elements that are specific to each firm and the
profession, the studio and/or design space
for the designer has key elements of originality.
For‘ the designer, the normal working
environment is the studio, reminiscent of the
college educational model, This space is key
fo inspiring the designer and fccilifc:!ing his/
her production of the product.

Varying by firm, a studio may include the entire
design staff, including the principal(s} of the firm.
Or management may be in individual offices
This decision, in many cases, is representafive
of the firm's philosophy of the project feam,
how the project team(s) operate, and the level
of flexibility and potential growth that is

expected in the long range business plan of
the firm.

S What products ilab
With 54 : P are available to accommodate
ith fwenty designers asked 10 design the these functions and flexibility? Are design‘:rLs

opti ¢ i ili
w{;;r:ﬁdclh worksprce, in all probability you using manufactured  products  or  custom
'd Nave at least twenty. different designs.  fabricated vnits?  Many offices reflect !ofclnl'

Studios  vary tremendously between firms,

‘ depending on the firm organization, how
project teams are assigned, the configuration

of the space allocated, and various other

considerations on a firm by firm basis. Needs

I alse change with an employee’s role within the
firm ~ hand rendering, animations, model

}! building, markefing, construction documents
‘i'l specifications, all of the above. Does c;
typical workslation need 1o accommodate all

of these roles, or is a workstation task specific?
J | How much storage is needed at each station?
How much layout space  is  needed?

custom design with each studio desk and
storage unit. Storage units can become an
overall design element that visually fie the
studio logether. While varying from firm fo
firm, two design directions can be
distinguished among the examples. Many firms
focus on the interior finishes and articulation of
details and space while providing standard
functional deskiops and workspaces. Olhe;
firms provide custom individual workstations

that provide an additional layer of detail to
the studio,
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Ross/Fowler Office Layout
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In the book — ‘New “Workplaces for New
Worksiyles’ by Marilyn Zelinsky, the old rule
of thumb is 250 square feet for individual
offices, but offices have now decreased in size
ta 200 square leet and workslations to 80
square feet per person. These numbers are
comparable fo many of the design studio case
studies as defailed to follow.

For mony design professionals, the office
becomes a ‘home away from home’ and is
more fhan just a typical space for working.
Many fitms choose to offer additional
amenities that revolve around break areas or
some fype of recreational activity. In many of
the case studies, firms have incorporated the
break areas with the library elements.
Designers are very prone to browse through
periodicals, books, ar relerence materials
during breaks or at lunch. The minds of most
design professionals are constantly turning
with new ideas, which are fostered through
inferaction in the break areas and with
frequent exposure fo design produc! liferature.

Imagine your lobby, your meeting areas, your
library, your studio, your break areas. .. What
do these images say about your firm to your
employees, a visiting recruit, and your clients?
Do these images give your client the best, lasting
‘first impression’2

These descriptions of unique spaces that are
incorporated into the designer’s workspace
are only a sample of the many design
decisions and dlternatives that may be
explored during the design process. Our firm
has had the opportunity to experience sixleen
years in the three-story renovated Ely Building
in downlown Knoxville, featuring ‘an interior
brick wall extending the full length of the
building, large wooden windows lining each
side of the siudio, a conference room bay
window, a sidewalk entrance with storefront,
and other unique features of buildings from the
turn of the 20th century.

MNow the firm of twenty-one enjoys double the
square footage on the third floor of a new office
building located just one block away. There are
many advaniages 1o each of these offices. As
we prepared the space lo accommodate us and
mee! ‘our needs, it gave us an opporlunity 1o
decide how to express the character and
uniqueness af our firm.

Throughout the examples in this book, you will
see the important elements for each firm and
each firm's stalf that influenced the findl
designs. After corresponding with hundreds of
design firms for this publication, it was omazing
lo see the number of firms who did not consider
their offices 1o be of publishable quality, but
rather worked out of ordinary and non-descript
offices. To the contrary, the examples in this
bock have stepped forward to display the
unique and innovative solutions for their
everyday design environments.

Has the vultimate design solution been
achieved? This question can only be asked
and answered individually by each firm. As
each space of an office is dissected for its
function, its image, and its quality of design,
the professional has the distinct opporiunity to
make o lasting statement about the design
firm. In observing your firm, how does your
space characterize your firm’s vision?




archimania™ is an architecture firm located in
the downtown historic district of Memphis,
Tennessee in a renovated 1,600 sf space
originally built in 1910. The tenant space had
been unoccupied in a neglected pant of
downtown. The design pallette was o
dilapidated and empty shell space with worn
plaster over masonry party walls, badly worn
wood floors, and no mechanical, plumbing, or
electrical systems.

The firm's goals were to design an office that
was  dramatic and  impressive upon eniry.
Efficiency and open work and conference

spaces were required for open
communications in a small office. The firm
promotes  a  strong  teaching/learning

environmen! for young employees and
encouraged the use of cost effective material
throughout the space.

The plaster ceilings were removed to expose the
ceiling and roof joists, plaster walls were

repaired and painted white, and the exisfing <

wood floors were salvaged in the public
spaces of the office. Marine grade plywood
was applied over the existing wood floors in
the rear of the building and painted with a
high gloss eramel.
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FLOOR PLAN

The skylight was retrimmed ond emphasized
with a boldly painted curved wall as the
backdrop. The skylight and curved wall serve
as a focal point upon entry and the slot in the
wall helps to express the implied symmetry of
the office. The office is a series of layers i
manipulated by color, material, and form.
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5 Work Area
6 Reference library/Shelving
7 Kitchen

8 View from Back Room




Architects Wells Kastner Schipper — AWKS —is
an archileclure, planning, and inlerior design
firm located in West Des Moines, lowa. In the
summer of 1998, this firm, previously Architects
Wells Woodburn O’'Neil, inhabitated their new
offices in an existing 1970's vinloge public
library. This was the departure point for this
adaptive rewse project. The space s
approximately one half of the previous public
library. The windowless spoce had formerly
housed a circulation desk and a stack area.

The design is based programmatically upon the
firm’s cultural expectations of open and informal
communicalion, as well as providing clients a
visual model of the firm’s communicative
culture, abilities in odaptive reuse, and design
methadology based on simple expression of
materials and their spatial relationships.

The first step in remodeling was the addilion of
light 1o the space. This was achieved by
removing an enfire wall of the building and
replacing it with a curtain wall with fourleen
feet of north faced verlical glass and one fool
of horizontal glass at floor level at either end.
The disengagement of the curtain wall from the
exisling floor and walls was the impetus for
further study into treating the use of the space
as temporary in the logic of its connections lo the
existing sfructure, while conveying strength and

permanence to users and clientele. The curtain
wall is cided structurally by a load bearing ‘lay-
out table’ that is constructed of plate steel and
limestone ond the use of moment reducing
fension rods.

The sludio space is bosed around the ‘studio
lable” which is the home for group discussions,
supplies aond printing devices. The table
provides an opportunity for interaction by its
central location ond vaoried design-oriented
uses. On axis with the ‘studio fable’ is the
‘office table.” lts use is related fo non-design
functions of mail, markefting, and filing. The
personal interaction evoked by Ihis table’s use
is similor to the ‘sludio 1able’ and the
relationship and difference of each table’s
activities are expressed through alignment and
separalian.

In  keeping with expressions of open
communication and oftentemporal nature of
adaptive re-use, doors are found only at the
entrance to the space and the rest room. The
wall and furnishing elements of the space do
nct engage the walls of the existing space and
connections fo the existing columns are limited
lo silicone engagements of glass. Material
expressions emphasize the hearly and
simplicity of wood, explore structural
capabilities of steel in spans and tension, and
highlight the varied properties of glass.
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5 Conference Room

6 lobby Sealing

7 Reception

8 Typical Workstalion
@ Studio

10 layow at Curtain V/all




Augusto Quijano Arquitectos, S. C. P. is an
architecure firm located in Merida Yucatan
Mexico. The firm's offices are designed with
retranslated architectural elements from history,
tradition, and fifteen years of praclice. The use
of space, natural fighting ond history criteria
were all key elements in the design process.

The building is closed to the street with ‘vacuum’
interiors. The scheme is organized with dll
spaces oriented around a hard-patio with a
reflecting pool. There are two distinct spaces
within the office — the working areas and the
public areas. The service core links the two

areqs.

The design reflecis the ‘back spaces’ such as
portico, pafio, backyard and zaguan
{Mexican entry)] as on atlitude to claim
tradition with place but spiritof-age. The
spalial organization uses a serles of transifion
spaces with public-private sequences.

The interior language of the workspace is
characterized by white, empty walls that are
isolated planes that obtain fluency throughout
the spaces. The design maintains a philosophy
of spatial treatment and not from forms.

The firm’s philosophy is reflected in the design of
this workspace — ‘The architecture is the mirror
of the culture” and “Culture is the way of life of
people.’




View from Conference Room
Portico

View lo Court

Atelier from Backyard
Backyard

Courtyard toward

Conference Room




An addition lo a modest West Coasl Modem
classic home of the sixties, this 900 sq. ft. studio
knits between the existing house and @ majure
garden and pond. The studio flanks the east side
of the property, forming a garden entrance
courtyard between carpet and studio. The
studio bridges across the slope lying into the
exisfing structure.

The studio consists of a single open workspace,
A large glass wall sweeps around the pond and
garden, reaching fowards the entrance on the
public side of the property. The front curving
wall rises with the same 3.5 in 12 roof slope
as the existing house. A rafter and decking roof
follows this rise, while resting on a constant ten
foot high beam pulled free from the opposite
wall. The roof appears 1o float, as the Hanking
wall is split from the roof by a continuous skylight
that washes all of the shelving in natural light
and balances the light in the space. Filtered light
from the west comes through the mature cherry
frees and rhododendrons and reflects from the
pond.

The studio has working stations for five
architecls, a conference area, a small kitchen
areq, luach area and a washroom. As a home
office, it allows for daytime occupancy in a
neighborhood that is normally deserted during
the business week and reduces commuling time
for those involved in the office who live in the
area. The construction budgel was $96,000.




An environment for living ond working — a
studio/residence — this was the solution for
Randy Brown Architects located in Omaho,
Nebraska. The 40" x 40" 1970's passive
solar building [ariginally a pre-school) and lot
were purchased by the firm to be converted info
a studioresidence. As an architectural
experimenl, the Archifect decided to design
and construct the project while living and
working in the building. The only room that
was designed and buill before moving was the
shower,

The existing building was stripped to ils pure
shell; the exterior is composed of white EIFS
and the interior sheetrock walls have been
pointed white. The interior perimeter walls
were intenfionally left blank 1o provide
maximum exhibit space for the studio’s
projects. The center of the building is occupied
by a freestanding “platform/container’”’; a
collage of pieces [bookcases, technology wall,
closet, dresser, wall studs, floor joists, steel
plates, refractable glass table} which create o
communal space on the first floor and an office/
sleeping loft above.

The initial answer to the problem was a studio/
residence. By esiablishing only the final
objective on which to base the projections,
constructions, and inlentions beforehand, a
means remained fo be discovered. An agenda
secured with an ephemeral signature to ensure
its security.
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Bullock, Smith & Parners, Inc. has offices
located in Knoxville and Nashville, Tennessee.
The Nashville program called for offices and
work area for approximately twelve to
fourleen architects and staff, conference room
and lobby, and support spaces. An existing

onestory warehouse, previously used for light

industry in an area of town known for its
adapfive reuse projects, was purchased for
their firm.

The architect conceived of the space as an
office-as-village. This was achieved by creating
circulation paths (streets and plazas) in plan and
visually separating the geomelric masses
(buildings]) from the sky (ceiling) in section.
Bold colors were used to delineate function
and orientation; red was used al ‘exterior’
perimeler walls, yellow for the 'main street’
and ‘plaza’ edge, white for walls both floating
and punctured, blue for accent and service
spaces, and gray for the ‘sky’. Existing
structural elements were celebrated as found
conditions.

Through the process of layering planes and
colors, vistas are created within the dynamic
and playful workspace.




Basic Architects is an architecture firm located in
Tokyo, Japan. In Tokyo it is very common 1o
converl apariments ta ond from offices. The
spaces are often designed lo serve both
purposes, depending an feuant,

The firm's office is o twa level apariment inside
with an exposed clad concrete facade. The first
and second level are connected through a
‘double space galleria® above the kitchen
space. The upper floor has a spiral staircase,
leading 1o a roof deck which gives a .
spectacular view of Shinjuku skyscrapers. '

The goal was 1o create a studio with lofs of
natural light, where the architects could work
with an assistant during the day and receive
clients as well. The glass walls and the ceiling
glass create an almosphere of space bathed in
natural sunlight.

The materials are simple white paint with wood
floors, giving the space a sense of a modern
apariment and a modern office — comfortable
but businesslike. The walls contain framed
graphic an, generally by Eurapean arlists. The
furniture is based on a German modular Haller -
system. Although it is a standard prefabricated
system, all of the elements and pieces are
custom designed and assembled. The modular
system allows for various configurations as
needs within the firm change.
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Elliott+Associates Architects is an architeclure
firm located in Oklahoma City, Oklahoma. In
1995 the firm chose 1o move the office back
downtown as an expression of both
architectural preservation and modern thinking.
This decision was made through various
brainstorming sessions conducted with the staff
to define project scope ond needs. The selecied
restoration and renovation project was the
Heierding Building, which is listed on the
National ~ Register of Historic  Places.
Ellioft+Associates focused on returning the
exterior to its 1914 condition and to meet the
required ADA requirements without
campromising the integrity of the historic
sfructure.

The site concept included restoring the
immediate site and sidewalks, as well as
crealing “‘a patch of green” on the adjacent
property, in direct contrast lo the hardscape of
the downtown setting.

The two level office includes an administrative
level on the first floor and the studio on level two.
The first floor program focililates  the

administrative staff, as well as showcosing o
gallery/conference space to accommodate
project meefings, small social gatherings, the
display of project photographs and the
exhibition of one changing arhwork. The
second floor level houses the studio, where
workslations are located on the norh side to
benefit from the soft light, while the lunch
room/library is placed on the south in the
south sunlight. A large central work counter/
malerial library allows open acccess to all
professionals.

The architectural concept for the Heierding
Building inlerior focused on ‘Light Shrines.” The
firm concentrated on using the daylight coming
into the space ta create the atmosphere. There
are a fotal af six shrines in the building that
illustrate how light can behave os it inferacts
with the architecture. The goal was to use light
as a design element and *’paint with light.”” Light
is the art and the spirit of the space.

Light Shrine 1 — A bare bulb hanging from the
ceiling at the “nose” of the
building that emits “energy’”
of the building. It remains on
24 hours a day.

Light Shrine 2 — The friangulor receplion space
formed by theater scrim
“holding” the shadows from
exterior windows and
“capturing’’ the light inside.

Light Shrine 3 — Llighted “‘slit’" panel in the
men’s foilel and visible
through the clerestory glass.

e
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Light Shrine 4 — Lighted stair risers allowing
you to ““walk on light.”

Light Shrine 5 — Back lighted roof drain pipe
that illuminates the acute
angle corner of the interior

brick.

light Shrine 6 — Solar mesh “light walls”
dividing the studio work

stations.

In addition to focal light concepts,
Elliott+Associates vsed a variety of common
materials in unusual and thought provoking
ways. Twelve foot long pull chain switches
were used in lieu of wall switches. Theatrical
scrim is used as space dividers instead of glass
o create visual privacy between spaces.
Pedforated hardboard ceilings with  batt
insulation above act as a goed acousticol
surdace. Clear fiberglass pipe normally used
for solar water storage tubes are incorporated
as ductwork to communicate that air is invisible
and “'light.”” High tech nylon fabric is used os air
supply ducts in the studio. It “breathes’ as
supply air is discharged into the space.
Fiberglass mesh solar shades are used on the
interior to form “‘light walls’ at the workslations,
to soften the light and create o better ambiance

4 for computer use.
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Gentile Holloway O'Mahoney & Associates,
Inc. is a landscape architecture, planning, and
environmental  consuling  firm, originally
eslablished in 1988. The firm has remained at
fen or under in number of employees for its
history, operaling as one studio size.

In 1998 a separate group was formed fo buy
land and build an office building. The partners.
an architec!, a general confractor and a
landscape architect, created o skillful group,
with each utilizing their experlise lo end with g
cost effective and wnique project. The firms of
these pariners now logether lease the finished
building.

The previous office had been confined to a shot-
gun setup with very limited space. A typical
situation that many designers find themselves
in — a major client was across the hall. Byt the
firm was outgrowing its space and was ready
for @ move. The entry courtyard became q
functional asset fo the business s it is used as
a classroom from the conference room. Clients
request to come and use the conference room
for items peripheral 10 the firm’s involvement in
the project.

Design studios operate differently among
professions. This firm has attempled to address
this in the layout. The office operales as one
large space. The only two doors provide
privacy for the conference room and the
pariner’s office. Each employee benefils by
seeing each of the firm's projects progress
through  the office, through  drawings,
specifications, telephone conversations,
meetings, efc.

The three partners’ offices anchor the building in
each comer. In the center of the open floor plan
are Iwo ten foot ‘blitz’ tables set al counter
height, used for organizing, collating,
charrettes, and rendering. The unique
bookshell/dividers are ysed between the
parners’ offices and the general work areq,
These units house personal reference material,
samples, and display items.

Due to the nature of the work with large
drawings, the firm designed large layout
spaces at each workstafion. There are four
general workstations, with computers located
in the comers. These four stations can be
expanded fo eight as the need arises. Roll files
were also designed at each desk.
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Joyce Signs is o young architectural signage
company with new offices designed by
archimania™. The firm is located within a turn-
ofthe-century retail building in an historic urban
district. Currently undergoing revilalization, the
historic district is affracting artists, galleries and
diverse crealive professionals.

The goal was to design an office space that was
cost effective ond reflected the company’s
vibrant and creative approach 1o serving its
clients. The projec! consists of a conference
room, work stations for designers, sales offices
and production areas.

One of the main design considerations was
maintaining openness beftween funclions in
order to facilitate communication, while
simultaneously creating privacy for each
distinct function. This was achieved by the use
of transparent cerylic panels that defined space,
while allowing light to pass through, visually
opening up the space. Standard 4x8 sheets of
plywood turmed on end were used to create
partial walls around the sales office, giving
greater privacy.

The use of color, simple materials and the
utilization of existing walls and infrastructure
where possible solved budgetary constraints.
Color brecks vp the spaces and provides
visual layers as each spoce progresses away
from the glass front.

- S —

T ———

e




Odle & Young Architects, Inc. is located in
downtown Knoxville, Tennessee. The firm took
an old building with character on the edge of,
and a part of, a Historical Neighborhood and
restored the building by maintaining its solid
character and adding modern features.

The 2-story historical building was originally
known as the ‘Rogers Building’ and later as
the “Wylie Hardware Building’ (circa 1904).
The open plan studio is located on the lower
level with leasable space on the second floor.

The entry is located at the rear of the building, -

adjacent 1o parking, in lieu of being located on
the five-lane highway 1o the front of the building.
The original brick facade is modernized with o
glass and steel, transparent, triangular structure
eniry element. Upon entry, the visitor is greeled
by three arched brick portals and a lobby which
accesses the shared formal conference room,
accessible loilets and the vertical circulation
element,

The stair extends through the 2], story light well
which brings light into the center of the tobby.
The architect’s studio is visible through the fall
glass walls of the lightwell and is accessed
through the relocated, original door and
fransom.

The open studio plan includes five foot high
panel dividers for each workstation, an eight
feel x four feet informal meeting/work table,
the product library featuring a rolling ladder
system and two larger workstations for the two
principals located in each of the storefront
windows.

Thés innavative project was a finalist for the
Melropolitan Planning Commission’s
Excellence Award and received recognition
from Knox Heritage for commercial restoration.
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Serrao Design/Architecture is a small firm
located in San Francisco, California. The South
of Market loft space allows for maximum
efficiency, as well as maximum flexibility for
the current staff of four. A customized system
of shelving and workstations were developed
and positioned along one sidewall of the
space. This system, acfing as a formal and
spatial armature, is both a point of reference
and spatial organizer, as well as the primary
container of all records and material for the
studio.  Allowing  for flexibility — and
transformability, all workslations, tables and
storage units are customized to standard
repefitive modules and set on casters. With
this, the space can transform and be
reorganized as the needs of the studio and the
work changes. These transformations can occur
with ease on a daily basis. The armature, as well
as the workstations, franslucent partitions and
furniture, work together to form a common kit

of parts made up of simple steel fabrications .

that bolt together for ease of assembly.
Supporting the industrial language of many of
the elements and the notion of loft space, all
light fixfures are customized using standard
electrical components.
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The whaole atefier is coordinated in black and
white. However, the materials that compose
these colors are very natural and traditional

His interests focus on “fusion.”” Though it often
ulilizes Iraditional materials, it is  nof
fi = i el . i “ b {
reftospective” or “conservative’’ at all, bu : .
modem and sophisticated. So his atelier, with things. For instance, all (T!he wooden pf:r!: hc:j
archilect Michimasa Kawaguchi, is worked out been painted in “‘Sumi,”” or Japanese in . an
fo a very “modern and traditional”’ Japanese hundreds of kneaded Japanese Papers have
building been applied fo the wall and the ceiling.

Spiral Co., ltd. Is a unique atelier located in
Mitaka, Tokyo. It would be very easy for
visitors to miss the building, as the frontage of
the atelier is only two meters. A large wooden
door invites one info the atelier through a side
porch lined with tall dry walls, but with no
ceiling, giving the feeling of an outside porch.
The gallery follows the porch, where the light
comes through the windows al foot level,

Taking off one’s shoes at the end of the gallery,
the visitor descends several steps to enter the
sfudio.  Koji Kobayashi, @ wellknown
architectural photographer in Japan, is the
owner of this atelier. He also acts as an Art
Director, who curates exhibitions of ““Modern
Japanese” wusing silk, porcelains, Okinawa
Glass works, efc. His creations include
screens, rolls, lamps and many other items,
using his own photos and these ftraditional
Japanese materials,

37 ,
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The office of Watson Tale Savory is an adaptive
reuse of an existing one-story, light industrial
warehouse, which had been in partial use as
a storage shed and partially abandoned. The
building was renovated as g speculative
venture for tenant fitup. The rear portion of the
building comprises the architects” office.

As a project designed by a client group for its
own use, the office of Watson Tate Savory
provides nol only a chonce 1o explore a
vanishing urban indusfrial fabric, but also an
opporiunity lo express to a growing
community the possibilities inheren! in older,
historically unremarkable buildings.

Programmatic requirements for Watson Tate
Savory include work slations with expansion
space for a staff of twenty, a conference room,
a reference library, a kitchenefte, o reception
ared and storage. Spaces are organized
around a matrix of public/private functions in
response to an lshaped shell. The interior is
modulated by a series of horizontal and

verlical  planes  bisecing a  central
administration and research pavilion. Wood
ponels, arranged in sequence, fracture and

further articulate the space, which is composed
through a system of geometric overlays of
squares and golden sactions. Llight s
infroduced, not only through existing window
openings, but also through newly consiructed
clerestory 'manitors’”’, built over existing
openings that once contoined industrial
skylights.

Situated alongside a railroad cut used for the
transport of industrial freight, the norh facode
of the office curves in response to a fragment
of a rail delivery spur that originally tied to the

main track. Surrounding the site, other fragments of an earlier industrial
age dependent on the railroad remain as well, in various stages of

prosperity and decay.

As this immediate neighborhood is revitalized and developed into o new
commercial district, it is these fragments ol a modest bygone Endlusinlal
community that this project seeks to engage. By utilizing sampile !ﬂGUﬁfflG'
materials found in the immediate neighborhood and by intervening
delicately in the existing struclure, the design oftempts to provide @

point of repose from which 1o consider the confribution of background

* buildings fo the potina of a paorficular urban experience.
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Soaring space mixed with natural lighting were
the main objectives when architects Stuart
Wexler and Michael Kollman began
renovating the old Hershberger Community
Center in Prairie View, lllinois, a northern
suburb of Chicago. Built in 1895, the two-story
woodframed structure had most recenily been
home to American legion Post 1247 and
featured an impressive beaded fir arched
ceiling and walls, complimented by a vintage
fir floor. Those unique aspecls were refurned
to their original luster when the office of
Wexler/Kollman P.C., lid. moved into the top
floor in 1990.

When originally consiructed, the building was
placed atop limestone block piers and remained
open under the first floor. To increase energy
efficiency and discourage inhabitation of
animals and debris, the building was raised
about three feet. This allowed for the design of
an English basement with natural light.

The existing onestory concrete block kitchen
was replaced with an entry stair tower to
improve circulation. The threestory tower
includes a unique loft conference room for the
architects, reached by iron spiral stairs and tops-
off their creative office space.

The architectural studio space is punctuated with
light and saaring volume. It features offices,
storage and conference space in a unique
sefling. The vast openness is divided down the
middle with o builtin bookcase unit, providing
separation between the gallery and private
offices. Walls extend to eight feet high with
clear glass transoms above. The original fir
Hloor defines the open studio space.

In keeping with the historical significance of the
site, the lond has been restored to ils native

Prairie origins. Native wildflowers and prairie ¢

grasses, along with burr ocks, have been
reintroduced and are adapting well.

The $150,000 renovation project provided
about 1,900 square feet for the fourperson
flirm. The project exceeds each of the criteria
set ai the beginning — affordability, adaptability
o needs, suilability for leasing, and the
Uniqueness and creativity of the space.
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Architecture Project was set up in May 1991 to
provide a complete range of architectural
services, with special focus on restoration and
design. Over the years an international team
of architects and researchers has grown to
form the main core of staff, committed to
evolving the main inferests of the firm. These
include a concern with context, both physical
ond cultural, and the reciprocal relafionship
between the built work and the environment;
research in energy efficiency in order o
minimize the building's dependence on non-
renewable resources; and the rehabilitation
and revitalization of historic buildings.

The building which houses the offices of
Archilecture Project is situated on the
londward bastions of the sixteenth century
fortified town of Valletta, and overlooks the
entrance to Marsamxelt Harbour. A tunnel
underlying the building and running along its
length connecis the street to the forified ditch
below and forms part of the original defense
systern,

The seventeenth century fabric of the building
was consideraoly lampered with during the
nineteenth century and during the Crimecn
War, when Malla served as headquarters for
the cllies, on unredlized project for o military
hospital on the bastion incorporated this
building 1o serve as the entrance wing. In spite
of these changes, the building is the only one to
retain ifs original aspect, mos! of the area having
been redeveloped in the nineteenth century in
the eclectic style of the period.

The layout is centered around the main open
plan working space on the second floor which,
fogether with a mezzanine level introduced in
the high ‘piano nobile’ when the offices moved
to the new premises, accommodates
approximalely twenty five work stations. The
mezzanine floor consists of a steel and wood
deck that spans the length of the space and is
suspended from the beams of the roof. This main
Working area also incorporates the reception
and the principal conference room, the lafler
paricipating visually with the aclivity of the
office, while providing the necessary privacy
when the need arises.

Several rooms al infermediate levels provide
quiet areas, or allow the more messy and
noisy aclivifies, such as model making, to be
segregated from the main work areas. They
8¢ grouped around the ground floor
courtyards that belong historically to the first
phase of the building of Valletta and have a
“eparale enfrance on Sappers lane. The two
offices at first floor, on the other hand, are
used to absoch the fluctuating needs of the
office and house the workstations of temporary
Staff and researchers or the numerous students
G join the office as part of their Iraining.




Ground Floor Plan
First Floor Plan
Second FLC}OI Picm
Mezzanine Plan
Conference Room
10 Stairway

QT @~ Ot

Il library
12 Mezzanine

13 Studio

— - —

47




T s e —

Ashton Raggatt McDougall, or ARM, is a culting
edge design consultancy, regarded as
Australia’s leader in  computer generated
design, computer imaging and presentation of
the “vinual’’ building. The firm‘s design studio
is located on one level on top of a ten storey
carpark. The office has a continuous wall of

to the Yarra River, with the railway viaduct in
front and the casino beyond, the shrine of
remembrance. 1o the east and Port Phillip Bay
on the horizon fo the west. The principal
concept for the office layout was to keep this
view “public’ by making a wide, polished-
concrete walkway along the glass, with
working spaces opening directly from it. large
sliding doors provide occasional separation but
most of the fime if functions as the primary office
circulation.

The receplion area includes an award wall
which contains forty state, national, and
international awards. Selected models, easel
penels, books and magozines are also
displayed in the gracious waiting area.

glass on the south side, providing terrific views *

The three principals of ARM spend much of their
fime in the design Studic, but also share a space
open 1o the main window wall circulation spine.
This “home base’ provides the opportunity for ad
coaversatians and perhaps uninterrupted fime.
Associales do not have separale offices but work
directly with fheir projec! team in the open plon
studio. The product material library lines the walls
of the staff room. Adjoining the lunch room is the
image library, where all hard copy preseniation
Material, submission, slides, video, efc. are stored
Gﬂdtc[clogu&d, The lunch room is in the middle of
the long linear office and makes the fink between
fiont of house creas of receplion,
_deinislrciion, meeting rooms, archive and
‘Moge library and the design studio, medel

Ing, print and server areas.
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Babey Moullon Jue & Booth is an interior design
firm with an international reputation, founded in
1991 by principals Pamela Babey, David
Moultor, Gerald Jue and Michael Booth. The
firm is located in an area called SOMA {south of
Market] in  Sen  Francisco, which has
progressively become o popular areo lor
renovation.

After a time of fight quarlers as the firm grew
quickly, a 2,000 sf industrial building was
chosen tor renovation. The structure included a
variety of unique spaces that the interior design
firm could easily see pofenfial. As in many
industrial buildings where there are minimal
windows; this struclure brought a treasure to
the firm as they uncovered o full window wall
under layers of slucco. These windows opened
oo o ftwostory space with an adjocent

mezzanine.

‘"P-—‘

This lorge volume of space and wonderful
quality of light was the perfect location for the
open studio. Also located on the first floor cre
the enfry, receplion, conference rooms and
library. Pariners’ offices occupy the mezzanine
level and mimic desks as larger versions of the

studio desks below.

The passion of the firm is illustrated with the use
of furnishings, coler, artwork and project
examples. A colloge of fumiture gives
character to each space — each piece having
a meaning and story os they are displayed on o
pallette of white walls, ceiling, and ductwork
The floors are a combination of rich red tones,
polished white floors, with accent rugs and base
tones of ton.

For every client who enters the firm, the red
carpet is rolled oul. Aftention to detail and
meliculous selection of materials are illustrated
with produc! samples throughout the office,
which become living works of art for ol
projecis. The firm’s projects are diverse,
including hospitality, residential, senior care,
commercial office, banking, retail and public
facilities. The fim is currently undergoing an
expansion to 15,000 st




The Berger Parnership is a landscope
architeclure and site planning firm located in
Seattle, Washington. The firm has occupied
the same office since its inception, thirty years
ago. As the resull of conlinved growth, a move
to a larger office was required. The design
concept for the new office began by
distributing a survey fo the staff. Common
feedback communicated an interest in
maintaining the casval “boathouse’” feeling of
the old office, which included exposed wood
and brick walls, open Iruss ceilings and an
open floor plan. Sustainable and recyclable
materials were requested, as well as a playful
reflection of landscape architectural elements.

The new office, completed in April of 2001,
includes small items which are reminiscent of
the previous office space. The reception desk,
for example, is made of recycled seed beard
and features a comnflower blue base (the color
of the old office) with a portion of the original
wrought iron fence.

As requested, many familiar aspects of the old
building were duplicated in the design of the
pew space. An open lightwell and wide
staircase  were constructed  befween two
tormerly unottoched Hoors. In addition 1o
being a main circulalion route between floars,
the stairs are an amphitheater for Monday
moring office meefings. Exposed ceiling
structure and ducts have been duplicated from
the former office, as well os an emphasis on the
view of Lake Union. A canoe was purchased for
use at lunch in the previous office and now holds
a prominent location in the new office,

Color choices of eggplant, deep burgundy,
cornflower blue and various shades of green
portray a casual and creative environmen!
Recycled and sustaincble materials are
apparent through the office, such as bamboo
hardwood Hoors, recycled fiber carpet and
seed board casework.

The use of galvanized metal for frim and accent
recalls outdoor metal finishes. Corrugated
fiberglass panels recall o gardener's
greenhouse or potting shed.

The Berger Partnership successfully attained an
open and crealive working environment
through the use ol materials and textures, the
creation of volume and the accentuation of
views.
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The Knoxville, Tennessee offices of Bullock,
Smith & Partners, Inc. are located in whal was
once the city’s Southern Railway Station. Shortly
after the firm was founded, it played a critical
role in the design and renovation of the siation.

The Southern Railway Stafion of Knoxville was
built in 1903-1904, and was designed by the
architect for the Southern Railway Company,
Frank P. Milburn. Originally, the lower level of
the Southern Railway Station contained the mail,
express, telegraph, and dining rooms for the
baggage area. Designed in the “Jim Crow’
ero, the upper level consisted of segregated
wailing rooms which both opened 1o the ficket
office. These waiting areas each contained o
smoking room, ladies’ parlor and restrooms.
The adjacent freight depot was originally
symmetrical and linked to the main building
with o breezeway. In 1945 the siation was
‘modernized” and the central clock tower and
chimneys were removed. This fime period may
have been the fime in which the glass blocks
were added throughout the space.

I

The Freight Depot or Railway Express building
also built in 1903-1904, was expanded '1
1911. The original building, also designed by
Frank P. Milburn, was the one-story section fo
the east. Eleven years later, the twa and one-half
story pavilion {which now houses the main
enfrances and reception area for the interior
design firm Corporate Interiors} and the one
story west flank were added. They were
separated by fourteen feel of covered
breezeway from the original building.

Interesting architectural features of the Southerm
Railway Station include fireplaces featur ng
inscriptions by Robert Burns, the Scottish poel,
and colfered ceilings in the former two
passenger waiting rcoms and the former
restaurant on the ground level. New paint
colors maiching the original brick and stone
have been used, as well as the composition
roof that creates an iflusion malching the
original slate reoof. Both buildings exhibit
Neoclassical Revival with Jacobean/Dutch
Colonial influence on the exterior, featuring
corbelstepped gables and windows of a neo-
classical palladia mofif. The construction is a
combination of brick, wood, and cast iron

Passenger service stopped in 1970, The
building was vacant and suffered a variety of
water and fire damage, until purchased af
auction by the Southern Station Parinership in
1988. Renovation of the property fook plloce
in 1989, in conjunclion with the Knoxville
Sireefscape project on Depot Avenve. The
original Lshaped staircases were straightened
and demising walls added to permit separate
tenants.

Aa_“'hc}ugh lhere was no evidence of much of an
orginal color scheme, the new interior and
exterior colors were based in a genercl way
0n color preferences of the era. The brick used
'?'m"ghouf the stalion is beige, as seen on the
fireplaces; however, it had been painted on the
Sxterior and the removal of the paint would

e been costly ond time-consuming.
Therefore, new paint colors matching the brick
and stone were used.

In deciding how to deploy the various spaces
needed for the firm throughout the upper levels
of the renovated railway station, the designers
took their cues from the nature of an architeclure
firm and from the nature and hierarchy of spaces
in the building itself. The building is elongated
and symmelrical about the main two-story lobby.
It is divided into two primary spaces, formerly
the waiting rooms, and other secondary and
service spaces.

Two primary spaces are designed as open
office plans with centrally located, group-
oriented and circulalion spaces. Some such
spaces in the west wing are the awards and
display corridor, the small conference room,
the design review corridor and the planning
room — a room with a large lable where
chareltes and other drawing-intensive work
sessions take place. Along the perimeter of
each former wailing room are located the
individual workspaces, benefitting from direct
access to light, bul maintaining a continuous
band of circulation along the exterior wall. The
secondary and service zones contain the kitchen
and lounge, model-making and presentation
staging areas, storage spoces, and restrooms.




Canizaro Cawthon Davis i5s an architeciure,
plonning, and interior design firm located in
dovmntown Jackson, Mississippi. The Owner/
Architect purchased the 1907 S.N. Thomas'
Sons. Building in February 2000, with the
desire lo renovate and re-use the existing
complex to create a pleasing and efficient
office space for a midsize architecture firm,
leasable tenant space, and onsite parking.
Goals included wanting to highlight the
merchant history of the building while
conlrasting it with new construction, benefit the
City by maintaining its past, and complete the
project, from purchase to movein, in five
months.

The Architect worked closely with The
Department of Archives and History and the
City of Jackson to save the fraditional
choracter of the building, while crecfing o

modern workplace. Two buildings were
renovaled into 21,000 sq. ft. of office space,
while four badly deteriorated buildings were
demolished. Everywhere possible, the existing
building was left infact and untouched -
preserving the past and  providing
opportunities for education in both construction
techniques and the history of the building.

The Architect’s Statement became to ‘seize
serendipity, embrace disharmony, and trust the
design build process. Make decisions, make
them quickly, and know we cannot make them
all. Realize the limit of our reach. Make the right
decisions, those that set design in motion, and let
others follow.”

Though the building was never infended fo
provide for the functions it does todoy,
Canizaro Cawthon Davis simply adapted the
building to their needs. Although the firm's
needs are very specific, the building is not so
tuned to those needs that it can easily become
obsolefe. The “loose fit"” is what gives the
building a new life. The building and 1he firm's
energy can also be seen through various ‘blind
art’ designs on the front facade of the building.
An architect can bring much life o a building ~ @
constan! design in progress — even lhrough the
simplicity of designs illustrated through blinds, of
which the city of Jackson enjoyed over the year
following completion of the renovation.




Mezzanine
Rooftop Garden
Office Corridor
Gourmet Kitchen
Conference Room
Reception Desk
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Civitas, Inc. is a landscape architecture and
urban planning firm located in Denver,
Colorado. The firms new offices, in the sixty
year old mechanic’s warehouse building on
the south edge of town, were designed by
Semple Brown Design, P.C.

The building is o single story structure divided
into three bays by bowstring trusses, which are
supported on steel pipe columns and enclosed
with a masonry perimeter wall.

While the project primarily involved the interior
of the building, the team approached the design
as an urban planning project. The Civitas’
employees are organized info five loose
departments of design. The design feam
freated the whole office, in effect, as o city plan,

Through q variety of wban studies, an

organization of the office components
developed.

The design is organized about o main street and
several side streets. Individual elements of the
office program are integrated as  buildings

within the shell of the warehouse. The
street extends through the space, anchored by
the two most public spaces in the office, the new
building entry and the Breakroom, which opens
up o the alley and future site of the Denver Aq
Museum  expansion, Employees ride
bicycles and scooters directly into the office

through the glass garage door at this end of
the street

My

their

The southwest corner of fhe office is a small
storefront conlerence room, which reveals ifself
to sidewalk passersby. During sunny afferncons,
the fiberglass clad walls glow in the late-day

sun, praviding a buffer o fhe surrounding
workstations.

The south edge of Main Street is defined with a
variety of large scale elements: receplion,
conference, and workroom.

The norh edge is defined with o series of
workstation neighborhoods.

The design incorporates a relatively simple
material palette, respectful of the simple
worehouse building. The existing concrele
floors have been stained and polished, the
workstations are divided with MDF panels,
and the reception counter is backed with clear

maple ponel and o coldrolled steel shingle
canopy.

Civitas occupies 12,800 sf of the building and
leases the remaining 2,200 sf. In the next two
years, the firm plans to occupy this ﬂddiliorlmi
2,200 ¢f and, in five years, the basement, which
is an additional 1,200 sf, will be renovated.
With simplicity and modularity of design, the
workstation furniture ond  addifional  space
should occur easily, as the enfire building
layout was masterplanned from the start.
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EDAW, Inc. is a landscape archileclure,
environmental, and wrban planning firm
located in Denver, Colorado. The architect for

these new offices was Semple Brown Design,
P.C.

The second floor warehouse space is contained
in two adjacent buildings, which are connected
through an existing masonry party wall. The
space is organized info three landscapes:
Urban, Mountain/Building, and Field/Ocean.
The landscapes are lied together through the
cross axis between the two building bays: a
custom woven wood panel defining the
primary spine.

The office entry incorporates the Urban
londscape. Hard surfaces and  simple
ufilitatrian  finishes  define the streetlike
corridors and building edges.

The Mountain,/Building Landscape is developed
as rhythmic series of partitions, which cbut the
exisling building masonry party wall. These
represent the misty layers of mountain vista.

The Field/Ocean landscaope is used fo an
advaniage on the most open exterior wall of
the exisling warehouse. From the carpel
patterns fo the workslation pariifions, this
londscape integrates the rhythmic waves of
wheat fields and aceans throughout the design.

Simple materials are used throughout, keeping
within the language of the utilitarian warehouse
structure. Fiberglass panels in custom steel
storefronts create a play of light and a range
of privacy for the individual offices. Workstation
partitions ulilize conventional metal framing.
which in themselves become o design element.




8 Custom Handle Design Detail
9 TYypical Private Office
10 Gallery
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The soul of a derelict structure with a colorful

history in Culver City, California was resurrected
by Steven Ehrlich Architects. Built in 1917 as a
dance hall and cammunity center, the Culver
City (Heart of Screenland) California
Municipal Club House later found a second
life as a morluary. When the architecls
purchased the property for their offices it had
been boarded up for years, a virtual
“untouchable” stigmatized by its post.

A forensic visit to the building revealed several
features that encouraged the purchase. Upon its
conversion into a funeral parlor, the original
structure’s auditorium had been chopped into
smaller spaces with hung ceilings; a semi-
circular viewing room dominated the front of
the building. Upon inspection a longspan
wood truss roof system was found in the attic,
and a maple floor where Culver City residents
twiled between the wars was discovered
beneath the old carpet.

The architects” challenge was to honor the spirit
of the building {and its previous occupants) yef
not to be a slave to ils preservation, crealing
offices that would pulse with life and feature
plenty of natural light and ventilation. While
the post- “Alamo style” facade was judged 1o
be of insufficient stature 1o warrant saving,
budge! constraints led 1o o decision rol 1o
alter principal roof lines and the building’s
footprint. The structure was stripped down to
its essential shell.

A 90-year old rubber free is the focal point of an
outdoor courtyard, defined by a plastic “ormite”
and woodframed wall: a 1441 square gloss roll
up garage door dissolves the border between
indoor and outdoor space and provides an
abundance of natural light and air A
perimeter fixed woll of MDF with o clear finish
defines the open work area. Aluminum provides
a unifying accent on coffee and conference
tabletops, bathreom counters, credenzas, and
workstations. The workstations are made of
Finlond color birch plywood partitions and
linoleum desktops on solid doors.

A model of inspired adaplive reuse, the office
simultaneously embraces both the spiritual and
environmental issues of recycling. On the
malerial plane, the rejuvenation of a discarded
structure  conserves building materials and
requires less energy to light, heat, and cool. Af
the same fime, human dedication to a dynomic
future converges with the past in the architects’
conference room, formerly the moruary’s
viewing room.




With a core and shell budget of $45/5f and a Tl budg
$15 o foot, the offices’ open plan reflects the “ate
culture of this architectural practice. Longer spans required

Exterior (New)
Exterior 1917
Entry

Studic

accommodafing the openness of the library on the
mezzanine and the groundfloor conlerence room led 1o

the insertion of steel moment frames. Aluminum sash in g
FrA e g ri o oy - 4

thin line”’ detail inside and out evokes steel windows af
the early twentieth century period.

Belore the architecls opened the doors of their new atelier, c
sage-burning ceremony was conducted and holy v
blessed by o local priest. All souls who might be linge
from days past were invited o attend.




Established in 1991, Everton Oglesby Askew
Architects is the fourth largest architeclural firm
in Nashville, Tennessee. With a passion for
downtown, a concern for existing structures
and a vision for the potential of the south of
Broadway/Franklin Street areq, in 1996, EOA
bought and renovaled the former Si. Paul’s
Aftican Methodist Episcopal Church, originally
built in 1874. Following the congregation
leaving downlown in the 1950%, the building
has served several purposes, including being @
warehouse facility until 1996,

The brutal postchurch masonry wall along
Fourth Avenue was removed fo expose the
original street front enfries. New wood and
glass doors and transoms were installed in the
openings. Upon removal of the wall, round
bricks and column capitals were
discovered in the rubble from the classically
defailed portico. These findings are utilized as
two short columns at the original bases. At the
third pottico base, a sculptural round brick
column was designed to house the building
enlry and security kiosk as if growing out of o
state of “ruins.”

fwo

Through this reestablished street level entry, fhe
visitor enters the buildings and “ascends’” into
the volume of the former sanctuary space
through a wedged shaped slot, carved from
the sanctuary floor. These entry stairs bring the
visitor to a central gallery space that is used as o
reception area and for display of the firm's
work. The walls of the gallery angle toward g
distant point to create a forced perspeclive
loword the former “pulpit”’ area. Large
acoustical screens atop the north gallery wall
create a rhythm reinforcing the pulpit focus,
New heavy fimber fir posts and beams were
added 1o the south side 1o enhance the thythm
as well.

The existing drywall ceiling af the bottom of the
roof sfructure was removed to open fhe full
volume of the sanctuary space 1o the Gallery
and Design Studio. This exposed the original
heavy limber roof siructure and expanded fhe
height of the space from 25" 10 55’. The Franklin
Street and Fourth Avenue windows, infilled over
the years, replaced to recall
fenestration of the original openings. The open
studio space was placed on the north side of the
sancluary space lo provide north light and a
view of downfown. The ““core’’ type functions,
such as restrooms, resource areas, workroom
and kitchen, were placed to the south side
against the former windows to control light into
the space. The sanctuary floor, hardwood oak
floor scraps, installed over the course of years
by members of the congregations, were
refinished for the Gallery space.

were the




S Gallery
6 Mezzanine Stair Model
7 New Gallery

8 Crit Pit

9 Crit Pit Drawing

with accessible projects, resources, and staff.

D

The infilled second floor of the notthermn tower
was removed to form a fall two-story space, to
serve as the firms inlimate conference room. The
lackable walls at the perimeter provide Ii"-'-‘
backdrop for the spaces’ use as a “Crit i
for design creation, criique and preseniafion
The truncating walls above lean into fhe space
and extend the height perception of the 2dl’ faall
space. The existing stair to the original choir loft
balcony at the southem tower was maintained,
for access to the larger capacity balcony
Conference Room overlooking the volume of
the sanctuary.

In 2000, the “mezzanine” was builtout as
expansion space for additional staff. This
natural expansion included the design and
construction of the “pulpit” stair connecting
the mezzanine fo the studio level. J

There are no desk cubicles or partitions in the office space,
as the entire design staff works in the open studio space that
was the former worship space. The design of the space
promotes collaboration and learning as all levels of staff
inferact together. Intern Architecls are encouraged 1o use
the best rescurces available through the open studio plan,




Frederick Fisher and Partners is a leading Los
Angeles architecture and planning firm, which
owns the original 1950sstyle offices of the
late prominent architect A. Quincy Jones.
Since 1995 Frederick Fisher and Partners has
occupied the offices in West Los Angeles, and
has renovated the distinclive space. The building
was named a Historic-Cultural Landmark of Los
Angeles in 2001,

Jones and his pariner, Frederick Emmons,
originally created their office design around
the concept of melding indoor and outdoor
environments. The building is wrapped around
four distinct garden courtyards, with all but ane
room looking onto an outdoor space. Even this
conference room has a skylight and indoor-
planted garden of bamboo.

The building’s 7,500 squarefoot plan is marked
by a meandering quality, in which each distinct
room reveals itself from the one before. Each
room features large windows, many of them
floor to ceiling, which flood offices and the
studio  space with natural light. In the
renovation, Fisher re-painted with the office’s
original colors, and has also included period
furniture pieces throughout the building.
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The Dutch firm Hans van Heeswijk Architects
was founded in 1985. Since that fime the firm
has worked on a large number of diverse
projects, such as houses, office buildings,
interior design and civil engineering works.

The design team is commited 1o the
achievement of a high degree of consistency
in the architecture of its projects. Clear
compositions of volumes, logical floorplans
and  spacial  architecture, through  the
infegration of openess and light, form the main
design aims. Moreover, the diverse designs
show a high level of refinement and finishing
in both detailing and material application.

In the millennium year 2000, the firm moved
from the historical city centre to the East
Harbour area of Amsterdam. These former
harboursites have been recently rehabilitated
and nowedays form a modern living and
working area within walking distance of the
historic city centre. The new self designed
office building is situated beautifully in this
water area with panoramic views.

The mixedwse building of Hans van Heeswijk
Architects forms the head of o housing black.
The building combines the designers’ office on
the waterfront side and an integraled
gymnasium on the opposite side. The building
and houses are separated by two allglass set
back stairhouses. The main entrance is sitvated
prominently on the waterfront. The elevator
leads visitors automatically fo the reception
desk at the fopfloor. This floor, with conference
lables next to the open comer windows,
guarantees dynamic views up and across the
former harbour. Obviously the main design
theme is light and transparancy, contrasting
the heavy brick and small windows of the
neighbouring houses.
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The fourstory building consists of a slender
regular construction of steel columns
bearing thin concrete floors. This structure
is wrapped in a woll of glass and wooden
ponels. All these components are precisely
detailed, as exemplified by the use of open
steel staircases, especially manufactured
aluminum  steps and  sell-designed
furniture.  Everything is designed in
material application as industrial buildings.

With its transparent studios and the vertical
staithouse slrips on either side, the building
expresses the infernal subdivision and
structure most vividly at dark.

gl




4 Top Floor Studio

5 Second Floor Stairway
6 Site Plan

7 Floor Plans

8 Top Floor Studic

9 Top Floor Studio w/

Conference Room Below
10 Second Fleor Library
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With office locations established throughout
Cdlifomia and Nevada, including Ontario,
Pasadena, San Diego, Sacramento, Son Jose,
Reno, and los Vegas, HMC Architect’s newest
office in Irvine, Cdlifomia, presented design
opportunities unique lo its commercial office sefting.

Situated in a multistory office complex, HMC's
design approach took full advantage of the first
floor lobby location. The exiensive use of
uninterrupted floortoceiling glass, combined with
continual pedestrian Iraffic, provided for a front
office design with a retail attitude, Commenting
on this area, Pamela MeyerMaynard, Director
of Interior Design, explains, “/It was important o
create both a welcoming environment for our
clients as well as o space that exposed the
general public 1o the practice of architecture.”
Evoking both contemporary and modern design
sensibilities, the bold use of materials and project
imagery, combined with classic Eames furniture,
serves to engage passersby.

The recepfion, wailing, and main conference
areas open onlo a cenfral workspace, designed
lo provide for the ease of workflow and office
communication. Low partitioned workslations are
configured in a circular sweep against exterior
windowwalls,

e,

Al the center of the workstation arc is a multi-
purpose open space thal may be used for such
ad hoc octivities as project display and critique
and wholeoffice gatherings.

Maple veneers and painted accent walls
provide conlinuity and warmth throughout an
office that features super-graphics, steel I-beam
slructures, exposed ductwork, and the extensive
use of glass. Accent materials include stained
MDF board, fiberglass panels, neon tubing,
and exposed galvanized stud walls. The
unigue coffee bar/material library, with its feel
ofa small bookstore/cafe, provides a quiet oasis
for employees within this dynamic office space.
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lavallee/Brensinger Architects occupy
approximately one-eighth of a textile mill in the
Amoskeag Millyard in Manchester, New
Hampshire.

The mill building was chosen because of the
strength  of its architectural character, its

generously proportioned space, and iis
location in the center city; it is the hope that
this investment encourages further downtown
revitalization.

The design aesthetic is a blend of the historic
mill, as expressed through exposed masonry
walls and timber columns, beams and deck,
and “funky”” modem industrial. One example
is the new interior storefronts; assemblies of
vertical iron “lees”, between which stacked
wooden storm windows are anchored with
stainless carriage bolts. The storefronts add o
sense  of newness, while fransparently
preserving views to the historic structure: all
through the use of appropriately “industrial”*
materials. It is such expression of both the
contrast and compatibility of old and new.
historic and modern, which energizes the
resultant space and its enthusiastic users.
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Manasc Isaac Architects Lid is an archilecture
firm located in Edmonton. The firm’s renovated
offices were completed in December of 2001.
As a confirmed believer in sustainable design,
MIA chose this forty year old structure with its
narrow floor plate, with windows running the full
length of the north and scuth sides.

Designed by partner Richard Isaac, the goal of
the office’s renovalion was lo allow for and
encourage a free exchange of ideas among
the staff. While risking the possibility of oo
much distraction and noise with the open floor
plan, Richard has overcome this polential side
effect with a better crossfertilization of
information. The workspaces for the principals
of the firm are located centrally in the office and
not in individual offices.

With the number of windows and the
narrowness of the building, each person has
natural light and natural ventilation. Most

Edmonton offices have air conditioning, but -

MIA has chosen 1o decline this option and rely
upon the natural venfilation and the heavy
concrete structure fo maintain a cool interior
climate.

The existing suspended ceiling was removed 1o
expose the concrete deck above and direct/
indirect lighting was installed. This type of
lighting reduced the number of fixtures by 50
to 60%, as the reflectivity of the ceiling increases
the effectiveness of each fixture.

An adminisiration island is located in the center
of the space, containing all the files, plotiers and
printers, elc. Product literature is filed in the
custom designed bookcases with standing
height glass fops, which are used for drawing
layout surfaces as well as a builtin light table

The staff kitchen can also be called the design
library. All design books and magazines are
located in this space, along with a bar for
ealing lunch. This space is highly designed for
entertaining clients and guests on o more
informal basis.
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In cddition fo the crchitectural division of MIA, an industrial design
company called dlab started in the summer of 2001. Below the studio,
the workshop area is used for the development and building of prototypes
for elements which are used in architectural design and for marketed items
such as display items, furniture and lighting. Product design is reflective in
many areas throughout the office, as MIA was conscious of cost saving
through the use of innovative design with inexpensive materials. The
bookcases are made from clear finished MDF, the administration island
is formed from industrial corrugated steel, the floors are natural clear
concrele, and the ceilings are exposed painted concrete.

The final design displays an ‘almost finished’ appearance rather than a
complete corporate image. The space offers many opportunities for future
vertical elements, as well as volume lo experiment with bold graphic
ideas. The atmosphere is one which is lively and flexible as needs or
mood dictate.
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McCarty Holsaple McCarty, Inc. is an
architecture and interior design firm located in
downlown Knoxville, Tennessee. In the original
office layoul, there was a desire to creale an
open studio appearance, foslering team
communication, visual unity, and work energy.
Workstations are organized into two distinct
rows, with a buillin hierarchy of station sizes.
The main spine of workstations proceeds from
the front end building facade o the river view
facade along the studio spaces’ central axis. A
secondary visual axis is expressed from the
elevator entry lobby to an open conference
area. The perimeter of the open studio space
has pockels of direclors offices and
conference areas, which are explicitly
organized into a visually ordered bay system.
This composition is illustrated in the regulor
arrangement of architectural columns, recessed
gloss walls, and projected solid partitions.
Director’s offices remain visually open with the
use of full height semifrosted glass partitions.
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The wall begins in the original building as a
frame with cedar plank open siding (similar
exterior wood fencing), continues into the
building, leaves a gap to allow passage to the
office areas, and then begins again os a «
frome conlaining rocks {a similar construc
technique used for retaining walls
landscaping projects). The wall then contin
thraugh a new window in the west wall of |
building and extends eight feet into an exte
londscaped courtyard. This design elen
greets visitors arriving in central Denver via
Colfax Avenue — the main easl-wes! sf f
metropolitan Denver.




In 1983, The Office of Michael Rosenfeld,
Architects, purchased a decommissioned
Catholic church in  the West Aclon,
Massachusetts historic district to house new
studio space for the firm's architectural staff.
The historic preservation/renovation occurred
in three phases.

Phase one of construction divided the sanctuary
into two separote levels fo double the facility’s
amount of usable space. Offices in the former
altar space are screened from the main studio
space by an enclosed siair. A conference room
located near the main enlry separates the
reception area from the rest of the first floor.

Phase two lowered the floor of the existing
basement to create a lower level full of usable
offices and a second conference room. New
windows, placed in the stone foundation, flood
the space with fresh air and natural daylight. A
ramp from the parking lot creates barrierfree
handicopped access.

The third and final phase iransformed the upper
level into a large, open studio. A long
confinuous rocf ridge skylight runs the length
of the roof to form a bright, naturally lif
workplace. Moming and evening light filters
through the original stained glass windows,
located on the east and west facing walls,
casting a beautiful spectrum of color across
the space.

As OMR continved to grow, the compony
purchased and transformed a neighboring
house into three more levels of studio and
office space. A wooden terrace built around a
large spruce ree connecls the church with the
new annex. The tree shelters the picnic tables of
an outdoor meeting and gathering area.

Glass doors line the annex’s ground flocr walls
fo give the building a light, transparent feel.
Offices surround a third conference room in
the basement. Upstairs, o studio mimics the
bright, open air of the upper level in the
church building with skylights and natural
lighting.

OMR developed its campus in the heart of @
traditional New England village. In doing so, it
purchased several neighboring buildings and
possesses the ability 1o restore these structures
should further expansion become necessary
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Semple Brown Design, P.C. is o thirty person
architecture  and  interior located in
Denver, Colorado. The design priorities for the
development of the 12,000 sf warehouse
space, previously used as a local post office,
were lo redefine a pedestrian oriented street
front; incorporate exisling elements, such as
the loading dock opening, into the design; as
well as crealing «a ‘community”  working
envircnment that infused creativity,
inventiveness, and innovation.

firm

The existing masonry shell of the building was
retained as well as the precast concrete entry
portal. A new ten foot by ten foot perforated
steel ‘garage’ door serves as an entry gate
and creates a canopy above the eniry.

The space is oriented along o curving interior
‘street’, originating  from
gathering point, the building entry, and
continuing through the office, gently drawing
one into the building. This interior ‘sfreet’
intersects the exterior commercial street of
Santa Fe Drive. Al the building eniry, three
architectural masses, fwo conference rooms,
and the reception desk, form the public node.

the most

The fwo edges of the street are defined as
extremes; the north edge by means of a
relatively solid high-density particleboard wall,
while the south edge is simply a three inch
diameter pipe suspended at a ten foof height
running confinuously through the space. At the
far end of the interior “street’, the exisling

public ~

loading dock openings allow for natural
lighting 1o flood the studio.

The loading dock was infilled to match the
building’s floor level: o concrete wall was
placed on the south side to enclose ihe
garden and create a noise barrier. The rnew
concrete walls fall short of the full length of the
building, adding depth to the sireet edge and
allowing passersby to see the activity in the
studio and the garden. The garden serves as
an extension of the office, where employses
are oble fo enjoy lunch and hold meelings

The loading dock doors opening along the new
garden were refained, with new steel frame
storefronts added to each bay while ihe

existing metal rolldown doors serve as

window shulters on the interior of the space

The addition furthers the “extension’ of the office
and opens into the enclosed garden via o glass
and aluminum overhead-rolling door. While
being of o different vocabulary thon the
existing building, it maintains the same sense
of simplicity. With framed walls, corrugated
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metal deck, and sheel metal skin, the
lunch/break room addition becomes
the social center of the office as well
as the physical connection between
the interior and exterior,

The workstation system follows
through with a language of planes.

The entire system is flexible and
able 1o be rearranged af any point.
Workstation partitions consist of -
lightweight steel frames sef on
casters, each with two panels, a
taller semidransparent polygal, and
a shoder medium density stained
fiberboard adding a punch of color
and order to the space.




TRO/The Riichie Organization, a fouroffice
architectural/engineering firm, made use of the

refurbished 1901 Goldsmith's Depardment
Store building (now the Pembroke Building), -
utilizing the secand floor, along with an
attached vaulted contemporary infill space, for
the relocation of its Memphis office.

Careful study was made o allow the
preservation of this space’s historic character
and detail without compromising its modern
function as a collaborative  stateofthe-art
design studio.

Contemporary Allsteel workstations from fhe
Terrace Collection, with embossed metal clear
coated panels, are interwoven in an open studio
that is visually broken only by the original ornate
plaster  columns. By utilizing  exposed
mechanical, electrical and communications

systems, the 144oot ceilings and column :

capitals remain as important design elements.
All principals and staff sit in open workslations,
with the only private offices belonging to
accounting and network support personnel.

The reception desk was sanded to provid(,? a
unique swirled design in the metal. This design
is echoed in the swirled carpet pattern of the
Gallery, which flanks the open studio Cfnd
guides visitors to conference and gofhlermg
spaces, allowing glimpses into the studio as
well as displays of projects in progress. Sliding
perforated metal display panels were specially

designed so project boards of any size could be

hung using a nut and bolt system.

Original large bay windows provide sunlight
and additional space for sitting. Contemporary
lighting elements blend seamlessly with

‘treditional finishes such as the historic pressed

fin ceiling. Exposed brick and plaster walls are
Uxlaposed against the simple, sophisticated
fectangular carpel pattern in the hightech
conference raoms.

Futther emphasizing the firm’s values, TRO
made use of local artisans to  assist in
Providing contemporary details that harmonize
with the historic fabric of the space. To separate
the receplion area from the large, open studio,
dividers were created from sanded plexiglass,
Creating a frosted appearance, and hung by
regular hardware. The cleanness and simplicity
are stynning, while being extremely functional.
This mefhm;wcs also utilized at windows in the

Gallery 10 shield harsh sunlight.
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Tuck Hinton Acrchitects is a full service design
firm located in Nashville, Tennessee. The firm’s
offices relocated in 1995 1o the historic 1860
Elm Sireel Uniled Methadist Church, which is on
the Hisloric Register. This was the first
rehabilitaion  in  Nashville of a large
downtown church into a 12,000 sf
architectural studio.

The church’s beautiful steeple burned in the
1920s and was never rebuill. After having
ane of the largest Sunday School attendances
in the area in the 1940s, the city’s population
began shifting to the suburban oreas and took a
toll on the Elm Street’s membership unfil 1971
when it closed. As the city grew, Ihe
neighborhoods surrounding Elm Sireet became
commercial and industrialized. Following the
closing of Elm Sireet, the leatures of value
were stripped from the building and sold for
salvage. The stained gloss windows and
railing around the sanctuary were sold to TGl
Friday’s Restaurant, which recouped the
purchaser’s enfire inveslment in the building
and property. The pipe organ, thought lo be
the first in Nashville, and ofther finery, are also
now gone.

In the late 1970s, a previous owner stabilized
the deteriorating and abandoned structure. PMT
Services occupied the building in the 1980s. In
1994, Tuck Hinton Architects purchased the
church and performed a maojor restructuring
and reconfiguration of the interior spaces to
accommodate the firm’s growing needs,

Alter nearly 140 years, the northeast altar wall
of the sancluary began o seflle and shift
outward. To stabilize the corner, a cancrete
bullress was erected and lopped with a
‘protecior’ gargoyle named ‘‘Doggett’’, after
the Bishop Doggelt, who consecrated ihe
church in the 1870s,
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WER's architectural office is housed in a
renovated 1963 Studebaker showroom
located in downtown Little Rock.

The slreel presence was enhanced by
constructing a new canopy fthal provided
shelter, decorative lighting, and signage to
befter define the entrance. Additional space
behind the studio, currently occupied by a
separate lenant, can be ufilized for future
expansion,

The exising restrooms, breakroom, and
mechanical spaces were retained as a
common area for both tenanis. The conference
room was kept fransparent to the studio and
doubles as a display and presentation areq,
with tackable wall panels and a projection wall.

The clear span siructure was ulilized for an open
atmosphere studio, faking advantage of the
original showroom’s exposure fo north light.

ARCHITECTS / PLANNERS 5
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BNIM Architects, an architectural and interior
design firm, occupies three-and-one-half floors
of the Power and Llight Building in downtown
Kansas Cily. With over thirythree years of
experience and projects thal advance the state
of art and the environment, BNIM Archilects is
an established design presence, entrusted with
many significant public and private building
projects ot both local and national levels.

The pasl seventy years had taken a toll on the
Power and Light Building’s impressive two-story
lobby space. Once graceful Corinthian columns
and delicately carved plaster walls had begun
to crumble and developed gaping holes. A local
arfist and plaster contractor collaborated with
BNIM to determine how each of the areas
would be replaced or restored. Molds were
created of existing ornate plaster sections,
while the large stone block motif on the walls
was restored by hand using a scribing
technique. A local painter applied silver
leafing with layers of green, red and orange
glazes to accentuate the sunburst and lightning
bolt art deco mofifs.

BNIM's renovated office space set the example
for revilalizing one of the most prestigious At
Deco buildings in the nalion and a freasure of
Kansas City architecture. The firm’s state-olthe-
ol furnishings ond fixiures emphosize the
historical richness of the building. This interplay
between old and new led BNIM 1o restore 1o its
original splendor the lobby and second flaor
mezzanine. The result is a flexible spoce
where lravertine marble, silverleal stucco and
rare nickelsilver railings blend with translucent
glass, ergonomic stations and wireless
fechnology conceived for the design
laboratary of the future.

BNIM researched each of the following issues in
lerms of advancing a suslainable community site
selection, focusing on urban development,
salvaging of existing materials for reuse or
donafion 1o local agencies, materials
concemning energy efficiency, human and
environmental health, durability and
performance, resource limitation, waste
mancgemeni and flexibility with the use of
systems furniture.

italization of the urban core. Display
dows showcase the wark of local artists.

dynamic studio workspace is characterized
yers of visual overlap between the restored
and second levels.
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Centerbrook is an architecture and planning firm
established in 1975. Located in o renovaled mill
building on the Falls River in the village of
Centerbrook, Conneclicut, the firm has two
principals, five pariness, and o stoff of eighty.

Centerbrook Iraces its roofs to architect Charles
W. Moore, who assumed the position of Dean
al the Yale School of Architecture in 1965,
Moore founded Charles W. Mocre Associates
that year in New Haven. Within five years the
firm had outgrown cramped quarters across the
streef from the architecture school and decided
lo move 1o a spacious, nineteenth century mill
building in Centerbrook, Conneclicut. A factory
in the building had made drill bits for nearly 100
years, much of the time powered by the Falls
River.

Over the years, Centerbrook rented space
throughout the complex fo many different
tenants ranging from an antiques dedler 1o a
saw sharpener, sculptors, a furniture stripper,
intesior decorators, moccasin maker, a gift
shop, lawyers, art consuliants, graphic
designers, psychiatrists, massage therapist, and
writers,

The Union Hall building, next 1o the mill building,
was Charles Moore's residence for a few years.
Today, it is joined to the mill building and serves
as the conference room for staff training
programs, office meetings, and client meefings.

112

It is the firm’s largest meefing room, holding up
to eighty people.

A flood in June 1982 caused significant
changes to the appearance of the property
Fourteen inches of rain in twentyfour hours
caused the Falls River o rise vp and icke
away six buildings. The main buildings were
saved from being undermined by a stone
junnel, which is the headrace for ithe
hydropower plant.

Il taok more than a year and a Federal Disaster
Loan fe repair the domage. The result turned ou
o be a great improvement over the earlier
shabbier look of the place. The rentable floar
area was increased by making the onestory
‘Forge” building into a two-story building for
offices and connecting it fo the adjoining
buildings by indoor and outdoor bridges. The
waterworks below the dam were rebuill in
1983 to prevent future flood damage, and the
new Forge building, now called the "“Gold
Coast”, was elevated on concrete piers above
the predicied flood height.

Today Centerbrook occupies almost the enfire
complex of 20,000 square feet. The offices are
laid out in an open office plan. All architects.
including partners, sit in work spaces of roughly
the same size. This allows for a free exchange of
ideos and conversation.
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Upper Drafting Room
Upper Level of Lobby

Falls River

Falls River and Dam with two-story ““Gold Coasi*!
Aluminum “’paper airplane’ prolecling entrance
to “Gold Coast" on left and Mill Building fo righ
Floor Plans

Main Street with ““Union Hall”’ at left and Factory
Building to right

Second Floor Plan

= 1

‘Conlference Room.”” There are also a variety of .
her spaces for informal gatherings and smaller D
‘meetings. These include the Drill Bit Gallery, £ ___*
sed for art exhibits; the Ping Pong Room, for

]

______

|
the annual tournament; the “loft,”* with hwo 'fl"-!«',“ “, ‘
lobles of four for small meelings; a coffee bar e g LR 0
with large table, refrigerator, and the FirstFloor Plan '
microwave that is used for lunches and i
meetings; and a roof deck overlooking the 1

Falls River. . § AR

‘The Falls River hydropower plant, repaired after P -
| g = _ - r

the fload, confinues to make about 24,000 kwh e —— — oot " t
‘each year, ‘ ]

» Lower Level Plan
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Morality apart, making images that franscend
those we dlready know seems to be what
adverlisers and interior designers have in
common. Making people understand that an
ordinary fourwalled box can fly — albeit
architecturally important respecifully preserved,
as here is the same as making people believe
that any given product can change their lives,
even if the truth of the first proposition is entirely
seff-evident, and of the second entirely
debatable. Be this as it may, UdA has really
succeeded in making the interior design of the
building match the kind of work that is done in it.

Taking enlarged, interchangeable, backlighted,
decontextualised images and turning them into
walls means transforming the routine of work
into a dream of what that work can achieve.
Such shifts or accentuations of meaning occur
frequently in the work of Camagna, Camolefto,
Marcante (UdA]. Examples here range from the
enhancement of purely ““service’” elements
[otherwise merely funclional seethrough
closets that are backlighted 1o reveal the
oullines of clothes and objects), the creation of
memorable scenes in  makeshift spoces
[ftemporariness becomes an evenl, in the form
of a projection, synchronised with the lighting
system, of slides in o rented house), and the
vse of materials normally employed for other
purposes or lo create other images (river
pebbles, certain “’Ruhulmann” woods and, in
parallel, semifinished products typical of

Turin's mechanical engineering industry). In the
D’Adda, Lorenzini, Vigorelli, BBDO adverlising
agency, the departure from normal house
design, acceptance of the challenge posed by
architecture as outstanding as Asnage and
Vender’s, enables the firm fo assess mare
accurately an important aspect of UdA's work,
namely its carefully contrived balance between
the need to intervene (whence Ihe
recognisability, and therefore, uniqueness, of
the result) and the need 1o play an essenlially
bockground role. This is a lesson for interiof
designers and there are many in the field of
office design who think that a designed interiof
should be a kind of camouflage that more of less
conceals what really goes on in the office, but'is
in fact boringly uniform and totally indifferent 10
the architectural context in which it is sited.
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In 1995, the flad & Associates slaff 1ook
residence in their new facility located in
Madison, Wisconsin. The architecture,
engineering, planning and interiors  firm
established a primary goal for this new fecility
— lo design on environment which fully

supports the mission of creating environments
thal enhance human potential. That mission
was to be conveyed visually in a welcoming

almosphere — an environment that stimulated
creativity and communication, facilitated multi-
disciplined project teams and represenied
visually the firm's philosophy.

Planning an environment that would facilitate
teamwork and inferaction was also paramount
and, as a result, the building has a very simple
plan and exferior expression. A
contemporary ‘loft space,’ the building design
communicates the technological focus and
houses multiple teams of people working
interactively on a variety of projects at any

interior

one fime.

The architectural, structural, mechanical, and
lighting systems are exposed and integrated
into the building’s design. An acoustical deck,
combined with a carpeted floor, results in a very
quiet acousfical environment. Fixed offices are
concenirated on the southern side of the
building, and open team spaces are located to
the north along a full glazed wall to maximize

This fully glazed wall provides panoramic views
of the beautiful prairie beyond. An
inferconnecting stair and a
reception and resource area which is the
‘heart’ of the building encourage frequent
interaction and communication within the office.

ceniralized
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The main focus of the HASSELL brief was fo
create an environment that reflected the
importance  of transparency between all
individuals involved in the design process. The
firm wanted 1o design an interior fitout thot
generated an open, inviting workplace that
encouraged a sirong collaborafive working
relationship between client and staff. The new
HASSELL office resides in Ausiralia’s first
highrise  building 1o  employ energy
conservafion design principles. This theme was
continved ond includes the key concepts of
clarity and strength that are embodied in the
design of the new offices in the Hall Chadwick
Centre.

The structural and material aspects of the fitout
glass, steel and white plasterboard planes,
generate an open accessible client/ staff
facility. The interaction of exterior and interior
spaces is heightened through the use of
fransparent, refleclive materials where the
lerraces become an exiension of the office
environmen!  rather than the precious
occasional use spaces. In addition, they form
port of the ESD agenda, providing Staff and
Clients with an opportunity fo step outside and
enjoy the city. The firm developed a cuslom
work module to respond lo the level of
flexibility required by a multidisciplinary design
practice. Generous in footprint, the work module
consisls of desks sliding and locking on a rail

system for ease of configuration. Visual access
from the workpoint is maintained through a
minimum use of screening. The reficulation of
services is through an umbilical as an
allemnative to full height, solid elements.
Fothermore, the traditionally hidden away
slaff facility ‘the tea room’, is brought into the
work environment, fostering multidiscipline
colloboration and  social  connection  to
facilitate the transparency process.

For HASSELL one of the issues was creating
ftansparent and open spaces that still enabled
some level of privacy. The open tea benches
positioned at the extents of work areas
facilitate informal meeling areas appropriate
for both staff and clients. Glass meefing rooms
posifioned along the main sireet are designed

for small meetings with the main boardroom

Positioned af the end axis fo incorporate the

‘outdoor area.

The mix of rubber Hooring and carpet enables

S€austic privacy to adjacent workstations. Only
one meeling room consists of full height
Plasterboard walls with large sliding timber
Panels that are left open when the meeling
f90m is not in use 1o allow optimum levels of

\M8lural light and refurn the space to the
desired lovel of fransparency.

|
|
|
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The fitout cost was checked against the initial
budget to ensure a cost effective outcome for
the project. As the project budget was finite,
HASSELL rigorously researched cost effective
and sustainable products and materials. A
significant example of this is the use of
recycled rubber flooring to define the main
axis/sireet of the office. The fitoul uses T5
fluorescent lighting and low flow hydraulics,
both cost effective alternatives 1o standard
fluorescent lamps and  hydraulic systems.
HASSELL developed a flexible and cost
effective work module based on UNLSYSTEM
TABLE DESKING. By adding a customised
perforated metal screen  and power
reticulation, each workpoint at the outsel
priced significantly lower per workpoint than a
standard workstation system. The Uni-System
Table is also used in meeting rooms and the
workstation environment, which are
interchangeable  fo  increase Rexibility.
Furthermore, churn costs are greatly reduced
as it is exiremely simple to reconfigure.

The office spaces flow from the main
oxis and sireet linking the fwo
outdoor terraces. From this axis,
open links were mainlained that
allow easy flow between the
different workspaces. Built  up
elemenls ore confined to the
building core but still maintain some
transparency and flexibility. The use
of glass, steel and unadomed
plasterboard  planes, maximises
Rexibility, transparency and a sense
of space responding fo the
conceptual sirategy. ESD principals
played a role in the design and
selection of materials. Advantage
was laken wherever possible of the
early works and opporunities
available as the building was being
constructed.




LandDesign, Inc. began in 1977, in Charlotte,
North Carolina as a company specializing in
site plonning and landscape design. It has
grawn and evolved over the years and today
pravides a fully integrated range of services
including land planning, site development and
engineering services from ils seven office
locations. These seven offices employ over one
hundred and sixty professionals.

LandDesign has won more than thiry
professional awards from national and state
organizations.

Vision Statement

Retain and restore the character of the historic
industrial building while also expanding upon its
original size, through the addition of floors.

Blend the historic nature of the building with the
company’s innovalive approach to design
through an opening. inviting, and flexible
space that fosters creafivily and adapts to the
needs of the growing company.

Convey character through rich materials that
refer to nature through color, texture, and
shape.
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looney Ricks Kiss Architects, a 116 person
design firm headquarlered in  Memphis,
Tennessee, with additional offices in Nashville,
Princeton, and Celebration, Florida, rose o the
design opportunity for the preservation and
renovation of the histarical Toyola Center.
Completed in September 2000, this eight-
story, 200,000 sf historical rehabilitation/
renovalion of the William R. Moore Drygoods
Building brings lite to the original 1913
structure. In 1982, the structure was included
in the National Register of Historic Places. This
earlly example of costin-place concrete
construclion was vacated in 1986 and
received no maintenonce for over twelve
years. As an integral element of the Memphis
ballpark development, the building was
rehabilifated for critical operating functions
required by the ballpark. Sited adjacent 1o
AutoZone Park's entry plaza, it houses the
ballpark  cotering  kitchen, the Memphis
Redbirds team offices, a private stadium club,
and a ballpark retail store. It also provides
Class A office space for Looney Ricks Kiss, the
Memphis Grizzlies, and other companies.

Rehabilitation was performed on the primary
facades, with the ground and second floor
completely restored. All original columas
throughout the building remain fully exposed
in the office and corridor spaces. The fenant
spaces are designed with a warehousedype
floor plate with open office environments,
exposed columns and ceiling structure. A
raised pedestrian bridge on the secondary
facade links the various service areas of the
building to the ballpark while meeting the
preservation requirements. A porlion of the
glazed area on the upper four floors has been
enlorged with floor-to-ceiling glass to maximize
the views into the ballpark from the corporate
meeling rooms. As a piece of this design
opporlunily, LRK became a part of this
downtown revitalization project.

The Looney Ricks Kiss open design studio on
the 5th and 6th floors promotes interaction,
enhances teamwork, and provides a
collaboralive work environmenl. An open
monumental stair, linking the two floors,
provides ample space at the top and bottom
in the form of ‘‘porches,”” which offer
homey, comforiable seating for impromptu
discussions and more casual meetings.
A symbolic climbing wall, next to the
monumental stair, s o reminder for
employees of their parficipation in @
threeday offsite experiential learning
refreat and ropes course called ‘“One
Firm Leaming.”” A basketball hoop on the
5th floor and o “putting green’ on the éth
floor, along with wider and irregular-shaped
corridors and centralized coffee/mailbox
areas, emphasize the social aspects of work.
Clien! conference rooms are located near the
receplion area and elevator lobbies and have
large windows that offer spectacular views of
the LRK-designed AutoZone Park. Private
phone booths are coaveniently located
outside the conference rooms. Non<lient
conference areas are located within the
design studios and include open, flexible
meeling spaces.
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Marc-Michaels Interior Design, Inc. is a design
firm located in Winter Park, Florida. Designed to
meet the growing needs of the firm, this office
building was created to safisfy the current
owner’s needs. Featuring the latest in security,
fire safety, and floor plan flexibility, the office
space design was driven by the need 1o have

plenty of storage for source materials used by ~

the firm. Due 1o the size of the lot, the architect
was restricted in the number of employee offices
the building could contain and square footage.
By adding a thirdfloor catwalk, the owner's
storage needs were mel without exceeding
square footage limitations. Builtin bookcases
line both sides of the catwalk, providing plenty
of organized storage. Windows on each side of
the building allow plenty of natural light for the
open source room below.

The reception area features a curved desk and
credenza built out of maple with @ mahogany
finish and a breche de vendome marble top. The
company’s signalure, carved stone medallion is
centered above the cabinets. The Inca gold
flooring is set on a diagonal with onyx
mosaics laid in an exaggerated grid pattern,
intersected by red onyx pin dots. The walls
were Ireated with applied cut paper in a block
pattern. Hand carved limestone columns were
sel in opposing comers lo anchor the
furnishings.

Wood panels line the walls of the two owner’s
offices. One is designed in a traditional form
with dark stained maple woodwork. The other
office is more reminiscent of an ‘Armani’ retail
slore. Clear, finished maple, with stainless steel
reveals detail the cabinetry on each side of the
office. Secondary offices feature a less
expensive solulion with melamine cabinetry in
lieu of stained wood builtins.

The conference room features a builtin buffet,
which conlains the sound system for the room. A
plazma television is placed above the
teleconferencing capabilities. This room also
features raffia  walls, limestone columns,
stained frim, and sisal flocring.




The PAVLIK Design Team is a fullservice
architectural and interior design organizaticn
founded in 1926Q. The firm is o feam of
passionate professionals headquartered in Forl
Lauderdale, Florida, with joint vepture offices in
Tokyo, Osaka, Seoul, Buenes Aires, Sao Paulo,
ond Mexico City.

When designing the offices, the one thing that
was laken info considerafion was the firm's
process beginning with an intensive exchange
of information. In this phase, roles were defined
as well as responsibililies, solidified schadules
and indepth conduct discussions to be sure
that everyone had the same objeclive and
shared the same vision.

The firm is composed of one main building (three
levels) and four (4) free standing houses, which
take up one city block, each housing a particular
discipline; the four houses have been an addition
fo the original design, but have worked for the
benefit 1o better structure the firm.

Project teams are sef up depending on the
client's challenges; typically there are five to

eigh! crealive players per project (one or two _, =

players per discipline).

Each particular building/discipline has been
identified through the use of the following
colors: White, Blue, Red, Green, and Yellow.
These unique colors create a definite identity/
icon which further identifies the PAVLIK DESIGIN
TEAM as: Passionate, creative, global, spirited,
bold, innovative, and unigue.

aviie 5irien T

All furniture within the interior spaces has been
custom designed lo meet the needs and the
color palette waos carefully selected to
maintain a clean, fresh, and inviling work
environment. This was accomplished through
the use of high whites, warm grays and satin
brushed metal accents.
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Diespeker Wharf is both a lovely place fo work
and an inspiring piece of urban regeneration.
The restoration of an old timber wharf beside the
Regent’s Canal has created a tranquil enclave
lo counteract the stress of very busy and
lechnologically orientated working patterns.

As much has been achieved by the removal of
unnecessary things as by the addition of new.

The kinds of spaces that have resulted from
Pollard Thomas & Edwards Architects’ subtle
realization of the developmenl poltential of the
building and its site include:

— A canalside garden with a circular wisleria-
screened exlternal conference room

— An ‘operations room’ capable of being
occupied by a team for blitzing interactive
work to deadlines, such as compelitions and
exhibitions. It is technologically flexible ond
functions as a demountable studio, with
stunning canal views and calm and creative
ambience.

— A rooftop terrace suitable for an overstretched
‘hermit’ to opt oul of the office environment.

— Light airy ‘loft’ studio spaces which combine
the workmanlike feel of the warehouse with cool
modern interventions, such as the sliding glass
screens in the old hoist door openings.

~ A conference room sitting right next 1o the
waler, where the mare intensive meetings can
be alleviated by watching the heron fishing.

The building functions as a creative studic and a
business space. It is occupied by two firms of
architects and a head-hunting company which
recruits execulives (all job-seekers arrive for
interview by chauffer).

The building combines the best use of existing
structure with modern additions. The restored
crane, for example, sits next to a glazed
‘box” clad with thin cedar mullions.

The philosophy of the restoration has been 10
touch the existing fabric lightly — keeping the
fough character of the original — and adding
in appropriate new (light fittings made from
cable trays, a conference table from
industrial flooring grillage, simple sheets of
glass hung from wheels).

The building is only now complete after a
carefully phased programme over several
yeors. |t has however dlready picked up
several awards ond is featured regularly in
Open House. Where there was previously an
eyesore, PTE have acquired, developed,
designed, and effected a transformation into
one of the best office environments in
Islington.
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RTKL is one of the world’s leading multi-
disciplinary design firms, with an international
porifolio of awardwinning office, mixed use,
refail/entertainment, hotel/resort, residential,
health, and public projects. Today, RTKL's
philosophy is pracliced by more than 7C0
professionals, working in London, Tokyo, Hong
Kong, Madrid, Chicago, Washington D.C., Los
Angeles, Dallas, Baltimore, Denver, and Miami.
RTKL is currently ranked by World Architeciure
as the 7th largest architecture firm in the world.

The Dallas office faced numerous challenges in
designing their new facilities in the downtown
Dallas Republic Bank Center. For years, the
Republic complex, designed in 1954 by
Harrison and Abromovitz of New York, stood
as one of the quintessential modernist siructures
found in downtown Dallas. The eriginal banking
hall, with its refined aluminum curain wall,
columnfree two-story space, lerrazzo floors,
maple paneled walls, white marble clad
columns, and 250 foot long undulating gold
leaf balcony, represented the best of post war
era design. Upon discovering the vacated
space, RTKL moved quickly lo secure the

location and design their new 60,000 sf

Dallas home.

The concept capitalizes on the opportunity to
use lhe design of their new space as an
expression of the firm's core cultural values
and philosophies, and to create the feeling of
a studio sefting. RTKL's solution is based on the
architectural language found in the original
space. To the general public, the space is eye

candy; rich in textures, crisp shapes and
industrial lighting that make the space come
alive. To clients, it is a visual representation of
the firm’s creativity in adapfive reuse. The design
approach was 1o strip the original space down
lo its bare soul, ond juxtapose new interventions
with bold and refined elements. Ulilizing colar,
platonic forms and material texture as visudl
codes/clues, the threelevel offices unfold as
visitors walk through the space. Wiih the basic
palette of lerrazzo, white marble, gold ledf,
aluminum, and exposed concrete found in the
original space left intact, the new objects are
juxtaposed with bold and more contemporary
imagery such as maple for added warmth.
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Studio Study

Workstations

Staircase

Foosball Area — Third Floor
Exterior Nightscape

Studio — Second Floor

A clear stcined maple wall panel system
wraps over the existing grand stair through a
large circular opening, and a new perforated,
cluminum-clad elevator towes brings visitors
up into the studio space. A bold red terrazzo
floor demarks areas once cccupied by an

escalator in the odginal banking hall. A
brushed zinc wall connects both ends of the

ground floor lobby, acts as a foreground wall
for their new conference facilities, and marks
entry 1o their space by slicing through the street
entry curtain wall. A series of colored waxed
plaster finished walls add a new sense of
depth and layering to spaces, and in turn
helps define both circulation as well as
boundaries. A crisp angled wall cuts through
the gold leaf balcony, creating a central
critique areq, and new slaircase.

The two-story wall also visually breaks up the
dense workstationfilled environment. Senior
staff offices mixed with project design rcoms
called “labs”, which are color coded and
built behind o Mondrian-inspired curlain wall
system, flank the studio area.

RTKL's new offices are like a small coded
urban space, with areas to rest and observe
as well as areas to work ond assemble. The
general public is exposed to the firm's inner
workings with conference rooms and window
display space adjacent 1o the street. RTKL's
new offices represent the new urban
londscape. And, like all great urbon
landscapes, they require several visits 1o fully
appreciate all the subtle nuances found in the
SpUCE‘S.




SWA Group is a multidisciplinory firm in
landscape architecture, urban design, and
planning. The company is an offspring of the
Bauhaus movement and, since its inception in
1957, it embraces the philosophy of
collaborative practice. Through collaboration,
each individual’s strengths make up the

greater whole, where the final built work
reinforces the original “big idea”’.

Situated across the Golden Gate Bridge in
Sausalito, the firm benefits from the
entrepreneurial spirit and creativity of San

Francisco, while finding the beauty of natural
systems and personal fitness in Marin County
an indispensable part of the practice.

Indoor Spaces:

The open space system fosters spontaneous
discussion and team camaraderie between
staff and principals. Within this larger open
framework, smaller spaces are carved oul
based on building layout. The “fishbowd’ is
the cenlral open space, with a 24’ high
ceiling; the “‘pukas’® at building corners have
4" high walls for project displays; the
mezzanines provide long views of the
Sausalilc marina. Abundant natural  light,
views and access into the gardens from
workspaces are indispensable parls of fhe
landscape practice.




B Signage
211 Elements in Outdoor Spaces
12 Site Conlext
13 Demonstration Space
14 Spill-out Space
15 Garden Delails

Outdoor Spaces:
While the indoor spaces promote open

communication, the oufdoor spaces are
structured for many uses.

flexible space for material exploration,
experimentation, and demonslration;
working space for real size mock up of
landscape elements and paving samples;

. garden space for festing new plant species;
spill out space for firmwide meetings and
Friday ““hooch”’;
lawn court for ball games;
infimate space for contemplafion and one-
on-one conversation.
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Alter years of incremental growth that resulted in
a segregated workplace, the opportunity arose
Io relocate Zimmer Gunsul Frasca Partnership’s
(ZGF) los Angeles office info a space that
would bring the entire staff of 70 logether — a
space that would reflect the ideals of
environmental responsibility and  building
community that inform all of the firm's
architecture. The goal was 1o create an
upliffing, sustainable environment for staff and
visitors that would stimulate the imagination.,

The selected space, 22,769-squarefeet of the

37th fioor in a downtown high-rise, was chosen _
for its high ceilings and few structural obstacles.

The paricular floor is located directly beneath a
mechanical level in the building, accounting for
the 18foot floortoceiling height. Thirteen-fool
high windows around the office perimeter offer
speclacular views and the advantoge of
keeping the staff connecled with the city.

Beginning with a loft or warehouse concept, the
design team created a space thal is parl
laboratory of ideas and part gallery of
completed design — juxtaposing row and
industrial elements with warm woods and
bright colors in a sustainable seffing. Much like
an urban environment, the space functions as a
community in the way the systems are
subdivided into smaller neighborhoods. Forms
inferact with light 1o shape space, creating a
welldefined sense of place in which the firm's
fundamental principle is reflected — that
architeclure needs to connect with people.

The design team capitalized on the high ceiling,
leaving it exposed throughout much of the
office. A dropped ceiling plane defines an
inferior corridor, guiding visitors past large
photographs that slide along concealed tracks
lo cover storage cabinels. Guesls are also
exposed lo a laboralory of design — color,
hardware, lighting, furnishings, and techniques
for creating rooms within a voluminous space.
Circular and elliptical cutouts in the ceiling
plane reveal colorful uplit coves that add

distinction to conference rooms and a sense of playfulness to the office.
An open-plan layout for workstations, enhanced by the high, exposed
ceiling, was employed to create a more collaborative work environment.
Regardless of role in the firm, all staff members work side-by-side in fully
mobile workstations, equipped with maple tabletops on castered,
powder<oated steel legs, industrial chrome wire shelving, and
Homasote panels with aluminum framing and hardware. Workstations
are 100% Hexible as a result of the castered furnishings and Hoor-
mounted electrical, voice ond data controls. Seven cenference rooms
of varying sizes are placed throughout the office 1o facilitate siaff and
client meefings. The office plan is designed to accommodate future
expansion into the remaining 20% of the floor plate, with no disruption

? 1o exisling space during construction. Current infrastructure also includes

video conferencing and wireless technology.
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Workspace and Interior
Gallery Wall

Open Workspaces
Workspace with Conference
Room Beyond

Marketing Workspace
Typical Workstation Quad
Floor Plans

A major consideration in the office design was
the sustainability of our resources — from the
selection of the materials, of which the interior
was lo be construcied or the energy spent in the
process of producing the materials, to the
energy that would be consumed to operate
the office through time. Recycled workstation
panels were selected in lieu of ftraditional
systems. Homosote 440 tock panels, made
from 100% post-consumer recycled newsprint,
were mechanically fastened to unpainted
conference room walls, utilizing no adhesives
to affect indoor air quality. These wall panels
will be completely recyclable in the future. The
carpet is also recyclable. A high-efficiency
halogen lighting system, operated by motion
sensors, responds to the need for changing
light levels and energy efficiency. Easydo-
adjust window shades reduce window heat
gain, as needed. No endangered wood
species were used and, to reduce wasle,
existing furniture was reused wherever
possible. In the end, creating a fexible and
sustainable  environment has  given  sfaff
members a sense of ownership and control
over their workplace that is reflected in their
feam spirit and the quality of their work.
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One's environment affects one’s state of mind.
The designer works with fypical office designs
each day — workslations, lobbies, reception
areas, conference rooms, etc. But, the use of
these spaces by the designer on a daily basis
in his or her own firm affects the reality of design.
The architecl, landscape architect, grephic
designer and the inlerior designer’s work
environment has direcl impact on work,
produclivity, creativity, accessibilily, and morale.

The majority of the firm examples in this book
reflect an open studio atmosphere. Whether the
firm is small {1 to 19), medium (20 to 49), or
large (50 ond up), each office approach
exhibits the open studio philosophy. This
arrangement reflecls the ‘team approach.’
During college, the design student will learn
thal only o small portion of a designer’s
education occurs during the universily years,
After graduation, lhe intern has the opportunity
fo work with a team and gain knowledge from
the experienced team members. Through the
years, the theories and design approaches, as
learned in design labs, will be supplemented
with detaifing and construction experience.

Is the excitement from the university design
studio comparable to that in your studio? Our
educational environment taught us that critique
and input from others usually enriches the final
product. Does the design of the space facilitale
this process? Does the layout make interaction
easy? Not only do the younger, more
inexperienced members of the feam learn from
the more experienced, they learn from each
other. As design is a cyclical process, ideas
are constanily polished by input from other
team members. lsolation of cerlain team
members can hinder this process. Are your
project managers in the studio or separated
info individual offices? Does the separation of
project managers from the studio impact or
hinder the team leaming experience? Inferns

and project architecls ar interior designers
learn from their mentor’s phone calls and daily
interaction with consullants and contractors. The
philosophy ol a taotal open studio or a
combinalion is quite varied through the case
studies illustcated in this book. What waorks
best for your firm? As your firm graws or
downsizes, carefully reevoluate where the
learning curve is occurring and how your staff
is working best.

The architectural and engineering sector has
increased fremendously in the past six years.
According to numbers published by DPIC
Companies in 2002, the number of talal firms
in the United States has increased from 88,000
firms in 1995 to over 143,000 firms in 2001,
Sevenly-cne percent of these firms have five or
fewer employees, thirty4wo percent have more
than five employees, and only eight percent
have more than twentyfive employees. With
the 1,522,000 individuals employed in these
firms, growth and change are inevitable.
Where does your firm stand? Are you growing
or downsizing? Are you needing more or less
space? Are you renovating?

The design professional has a distinct
advantage compared lo other businesses
when anticipating a renovation, a relocalion,
or a reorganization of a firm’s workspace. The
designer has the unique cbility 1o see the big
picture, analyze the problem, break it into
parts, disassemble and reassemble to meet the
needs of the client. The analysis and
programming phase for a new workspace is
one of the most crucial elements in the design
process. Design firms have the past experience
and knowledge for asking the right questions to
formulate the most appropriate program. The
designer also has the capabilities and
resources available that provide the most
innovative and applicable materials  and
products for the workspace.

Is your firm ready for ‘OUT with the old and
IN with the new’? As the design industry sees
new product and system developments each
year, there are olso changes within each
firm, resuling from personnel, management,
technology, workload, morale, etc. How is
your firm responding?

In the August 2002 issue of Architectural
Record, Jane F. Kolleeny and Charles Linn,
FAIA, discuss Frank Stasiowski, the president
and founder of PSMJ Resources. In the arficle,
‘Small, medium, and large: Which size is ideal
for the future” his philosophy is exemplified —
““He sees a fulure where many offices will be
vitual. Firms may have o storefront, but @
physical desk for employees will be neither
necessary not desirable. ‘Look for laptop size
or smaller devices to become the next office.”
This image is hard to perceive as most design
studios are full, not only with drawings,
correspondence, samples, and  produd
literature, but with the facilities for the
communication of design within in the firm, for
clients, and for consultants. Kolleeny and Llinn
also address the question of what size firm
each client is targeting. In many cases, a
design firm has clients who “‘mimic their own
size and temperament. . .(or] clients will hire a
(signature designer) for the ‘star appeal”.”

Which one is your firm? Do you target clients
who are acclimated to your size of firm or your
design philosophy? Are you known for having a
young, energelic and design-oriented staff?
Are you known for having a well-established,
experienced, and construction oriented staff
or do you see your firm as a balanced
combination?

These attributes alfect where the future of your
firm lies and ultimately how your workspaces
function. Many new firms are formed through
differing opinions in design philosophy or firm
management. The workspaces of the young
firms in this book could not be characterized
by the phrase — “We've always done it that
way." The use of color, materials, orientation,
and unique detailing can porray an image of
the open flow of ideas and creativity of the staff.
On the opposite spectrum, a firm may be
operating on the phrase ~ “We've always
done it that way and we are not changing
now.” Is your firm still holding on to the ‘old
praclice’? Does your office image portray this?
Are you ’traditional” or ‘cutting edge’?

Today’s design graduates have been through
four to five years of design using the latest
technology. They have been exposed to a
glimpse of construction and professional
praclice, bul have focused on design. Each
student has been mentored by individual
faculty members in a studio atmosphere,
where teaching has remained at the core of
the learning experience. The students’
portfolios are filled with their proud creations
from various semesters/quarters, highlighting
not only the designs but the capabilities of the
tools from which these were created.
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Throughout the firm case studies are examples
of beaufifully hand-rendered sketches of key
design elements of an office, computer models
studying form ond sectional qualities, and
conceplual drowings illusfrating the fransformation
of idecs to buill form.

Each of these preseniation types are seen in the
design studio within a firm, or within o university
atmosphere on a day lo day basis and
exemplify the diversity wilhin the profession.
How is yaur firm responding fo the changes in
the tools of the profession as well as the changes
in the upcoming designers?

As firms hire the recenl graduates, noficeable
differences can be seen when compared fo
new hires from twenty years ago. As the firm
sees employees relire and the firm faces ‘in
with the new’ employees, new workspace
atmosphere may be required. The Generation
Xer lives for challenge and excitement. The
mentality of being dependent on job security
is not reflected in this generation. For these
new employees, a firm must offer professional
development, responsibility, diversity, and
verbal/financial encouragemenl. The LAZARUS
group characterizes the Generation Xer as
‘thinking they were born with power, unlike the
boomer, who sees power coming from an
exfernal source.” In recent years, employee
comfort has also begun to include exercise
facilities, shower facilities, lounge oreas, game
rooms, and various other amenities which affect
the layout of the office and associated financial
stipulations.

Is your firm able to market to these students upon
graduation? Have you discarded the old
computers ond are you allowing your
employees 1o be the most efficient with the
most updo-date technology?

Many principals may be hesitant to purchase
the needed hardware and software for the
latest technology, awaiting the foolproof
slatistics  that, dollar to dollar, it is cos!
effective. With the pace of leday’s changing
technalogy, the most innovative firms realize
that, by Ihe time statistics are published for o
praduct or program, there are ten octher
advancements on the market.

Firm principels hove a key role in understanding
this concep! ‘out with the old and in with the
new.” This principle is reflective of technology,
as well as the workspace surraundings that are
provided for the staff. From the research of
hundreds of firm layouts, the best success
stories have been given from [lirms that have
the principals and project managers in the
studio, Firm monagement has the responsibility
of balancing the ‘business’ with the ‘design
studio.” The new graduates need the benefil of
the experienced peers, but the balance occurs
in the open studioc when you hear, “We've
never done it that way before, but let's try it.”

Large firms have a more difficult time in keeping
everyone in the studio than a small or medium
size firm, byt the key is communication. The
designers who work daily in the studio can
easily see the daytoday problems, new
techniques, and areas where change may
need to be considered. The principal or
associate who is separated from the studic
environmen! may not see these needs.
Communication is the #1 ingredient as firms
grow in size fo make sure, os it grows in size,
that a step backward is not taken in design
quality or overall morale. With the new
generation, expecfing eight hours of sitting in
front of a computer screen is unrealistic.
Flexibility is an inherent afiribute for the
Generation Xer. Has your firm explored the
ideas from the youngest staff members?

As turnover in staff occurs and the number of
younger employees increases, the studio will
change. If firms are sensiive to each staff

member ... If firms are staying abreast of
where the technology related to their field is
headed in the future ... If firm management

consistently inventories the firm 10 access “oul
with the old, in with the new’. . . If your firm ...

Will your firm be appealing to these younger
professionals? Where does your firm stand in
communication and accessing your sfudio
workspace and provisions?

From the hundreds of firms that were researched
for this publication, many firms deemed their awn
warkspaces as too simple, undeveloped, or in
progress. Each of our firms are ‘in progress’ as
we are fransformed by society, firm size,
workload, staffing, technology, and the
economy. As designers, we deal with the fight
budget constraints fo produce the best concept
and design on a daily basis with clients. In o
majority of the featured firms, budget was of
high priority. Three key elements of many of the
designs include costeffective materials and
methods, simplicity, and flexibility.

While scanning through the array of design
approaches in this book, materials and
methods are diverse and impressive. Many of
the renovation projects exhibit the use of
exposed roof structure, olleviating the need for
a ceiling system — a major cost savings. Simple
floor materials of stained concrete, various
wood flooring designs, and recycled flooring
products are conservative and  simple
applications. Open ceilings allow for flexibility
in lighting as designers need numerous
overhead, wall wash, accent, and indirec
lighting olternatives. A maijority of the projects
also have simple, repetitive, and elegant design
details.

Your firm can have the pallette fo display design
alternatives and concepls in  your own
workspace. Many clients may be apprehensive
abeou! frying a new product or a new delail
without seeing its application or anaylzing its
cost. When designing your own workspoce,
keep in mind how this projec! can be a
learning tool, not oaly for the employees within
your firm, but also for current and future clients
who caon see your crealivity al work.

This creativity is also exhibited through flexibility
— the definition of a design prolessional’s day.
From the mobility of the tables in the studio to the
variety of schedules required by todaoy's
employees, the management of every firm has
to closely monitor the past, present, and future
needs of the company, its workload, ifs staff, and
its workspace.

The location of a firm’s office, the graphic image
representing it, and the organization and layout
of the workspace, are the key elements for the
future business plan of a firm.

On the following pages are a simple checklist/
guidelines for firms contemplating moying to or
designing a new workspace.
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Distribute a questionnaire to all staff, requesting an evaluation of the current space and items for change,
additions, or improvements. Listed below are sample questions 1o consider.

What is our lirm image? Who are we? What are our clients looking for?
How has the previaus space functioned ~ physically and inspirationally?
What spaces have/have not been adequate in size?

What furnishings and equipment are suitable for reuse in the new space?
Toke a detailed inventory including sizes, colors, and condition for reuse.

Who are your target clients and what imoge is imporlant for those clients?
Haw many employees need 1o be occommodated in the next year?
five years? ten years?
By Job Type Adminisirative
Designers
Technical
How much square footage is anticipated, including growth allocations?
Where is the best locality for the new office fo farget specific projects and clientele?

Is a storefront/streefscape entry preferred?

What is the project budget? How flexible is the budget? What are creative ideas for stretching the
budget? What is the time schedule?

What is it about our physical environment that makes you want to work here? What do you wish we
would change?

What products or product representatives should be considered for use on this project?

Is the firm organization ‘developer minded” 1o include lease space in the office design for increased
income/revenue?

Will a Contractor(s) be invited for construction of the project or will the project be a public bid? How
will priority be given for the ‘favorite’ contractor and consultants?

What space allocations should be programmed for the following?

Reception/Lobby Studio

Administrative Offices Associate/Project Manager Offices
Conference/Meeting Areas Product/Sample Library
Copy/Mailroom Breakroom/Lounge/Recreation

File Room Network/Communications
Staff/Work Areas Plotting/Printing

The following questionnaire provides an extensive list of questions for each programmed space, which may he!plin
correlating your firm image with the individual needs of each person and space(s) of which they use on a daily

basis.

Reception/Lobby
Wha! type of receplion desk porfrays your firm image? Millwork? Purchased?
What type and how many seats are needed in the waiting area? What is the color pallette?
What type of lighling will be used?
What accessaries, artwork, ond plants are needed 1o complete the space?

Does this area include or lead to an area of display for projecis of the firm?

Administrative OHices
How many offices are needed now? in five years? in ten years?
What desk configuration works most efficiently? How many task chairs/guest chairs are needed?
Whal width desks ore optimal?
Will the desks be a bought product or custom millwork?

How much storage is required? Lockable unils? Shelves? Lateral or file cabinets?

Conference/Meeting Areas
How many types and sizes of meefing areas are needed?

What audio/visual capabilities are necessilated in each? Eleciric projection screen? Ceiling mounfed
projection equipment? Tabletop conferencing capabilities?

What wiring is required for these varying audiovisual needs? (lnvolve your consullants early to provide
adequate conneclions and adjacencies)

What type of tables, seating, and layoul areas are appropriate? Will the seating remain consistent for the
most flexibility of moving furniture from space 1o space for larger groups?

How will walls be utilized? hanging systems for preseniation boards? dry erase boards/walls for interactive
meelings? Is the enfire surface tackable?
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Copy/Mailroom

What program ilems will be included in these spaces? copier(s], fax machinels), printer(s),
individual mailboxes, office supplies. . .2

Are the copying/printing capabilities focused in one location or are multiple locations required?

How are these spaces maintained and who maintains them?

File Room
Ace ol files maintained in one program space? Are clerical files separate from drawing files?
How often are each of these files reviewed and purged?
How much growth can be anticipofed for file storage?

For large quantities of storage, are typical filing cabinets or laterals sufficient, or would high-
densily storage systems be more efficient?

Are drawing files stored in flatfiles or hanging files?

Does your firm have a standard schedule for purging active and inactive drawing files?
[i.e. from hanging active files to inactive flat files 1o rolled storage 10 only electronic copies)

Staff/Work Areas
What informal stalf areas are needed for group work?
Do project teams have individual group work areas or are these shared?

Are these spaces ossociated with the break area/kiichen?

Studic
How many workspaces are required now? for growth?
Will all workstations be a standord size or is there a hierarchy of sizes and amenities?
Will project team(s) be defined spacially?

Will project managers and/or prinicipals be located within the studio or in separate individual
offices?

What types of group collaboration or team areas will be incorporated in the studio itself?

|

What width(s) and length(s) of desk tops are required?

Whal are individual storage requirements at each space? file drawer(s)? pencil drawer(s)? drawing
storage? book/magazine shelves?

How will privacy for individual workstations be achieved?

What indirect and direct lighting capabilities are necessary? Will there be a central control or are zoned or
individual controls needed? Will there be a standard desk or task light?

Where will the telephones be located? a consistent location or placed individually by person?
How much tackable space will be provided af each workspace? What material/board/fobric will be used?

How will process drawings, renderings, presentation boards. etc. be displayed in the studio? Could this be
a consistent design element within the siudio?

Where are plotter(s) and printer{s} locafed — in the studic or in a separate designated space? Do any
positions require individual printing capabilities?

Where will wire management be incorporated? Where and whai number of electrical and communication
ovutlets are required?

Associate/Project Monager Offices (if provided)

What size offices are needed? Do sizes increase with seniority?

Will these offices be ceniralized for consistent interaction with project teams or secluded lor privacy?
Do the offices require fotal privacy with hard-surface walls or can they maintain fransparent dividers?
Whalt configuration(s) will work most efficiently for job type? Lshape, U-shape, desk with Pop, e'c.?

Will small team meetings or one-on-one collaborations be facilitated in these office(s) and with whal
frequency? If so, what type of configuration works best? Is a small table or P4op desk an option?

What amount and type of storage is needed?

Product/Sample Library

How does your firm’s process of product selection for projects occur? In what ways would you like fo see
that improve?

Are the product binders and samples located in the same space? How are these materials maintained?

What quantity of shelf space is needed for product binders? samples?
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Does your firm rely on wall mounted displays for products such as laminate, tile, etc 2 Wha Does your firm do in-house printing or do you focus only on plolting of original drawings?

organization can be attained with these various types and sizes?
What types of storage will be provided for the varieties of rolls of paper types, ink carfridges, paper

Are color baards ond samples from active or previous projects on display in this area? recycling bins, elc.?

Will this space also be used for cutting, trimming, and assembling drawings?

Breakroom/Lounge/Recreation
What type of layout space may be required adjacent 1o the plotters?

What omenities wauld you like to provide for your stalf2 clients? Do they extend from interior to

exterior?
Miscellaneous Starage

Do you need a centralized location for a kitchen facility fo accommodate stalf needs as well as any
serving needs for catering of meetings? Or are these fwo separate program items? What types of additional storage are required? Where will the following items be located? Projectors,
easels, mounted preseniation drawings, exira chairs/tables, elc.

Do you wan! the breckroom o be a teambuilding space for the firm — o place to st ond

relax for lunch, a place to read through periodicals, a place lo accommodate office parlies Each of these guestions may no! be applicable for your firm, but these should give o brood scope of the

or preparation? considerations required prior to the design process. The following poge gives four options for the design
approach o consider upan completion of the pre-design information obtained.

Nebhwork/Communications

What type of phone system, voicemail, elc. will be provided? What types of panels and racks are
required for these systems?

How much space is required for computer server(s) and associated equipment for networking?
How will this space be secured and who will have access to this area?
What is the mos! efficient location for this space within the office?

Does your firm maintain its own website and/or fipsite? if so, are these systems maintained within the
network and communications space?

What heating and air conditioning will be required to maintain the associated equipment for this
space?

Plotting/Printing

What are the current needs for plofting and printing? What equipment may be anficipated in the
next five years? ten years?

Depending on the size of firm, is this a centralized area or will more than one plotting location be
required?

Are lettersize printers also designated in one area or are these dispersed throughout the studio?

Are the plotting and prinfing area(s) incorporated with the Copy Room as previously described?




What design process appraach for the new space will be best for the firm's organization? Listed below are

' 1) Lead Designer Appointed

r'
‘ | four sample approaches that may be used.

For smaller firms, the principal may act as the lead designer of the new offices or appont a
| designer to develop a concept. This approach needs fo include surveys from the entire siaff of
current facilities and additional needs that may be addressed within a new office. To give o
sense of ownership to all employees, individual design elements of the project could be
developed by other members of the staff.

2) Full Staff Planning Pracess

This process would begin with a full siaff charette and bubble diagramming session, lo
establish all programmed spacial requirements and set the most funclional spacicl
relationships. These compiled program items and bubble diagram may be drafted by the
designated designer or design team. This team would complete o variety of design concepls
| and images for presentation fo the staff. Designs may be reviewed and selecied Ly the
‘ principals, or by staff vote for the #1 design far further development by the team.

3] Full Staff Charrette Pracess/Design Competition

This process would include a similar brainstorming session as in the Full Staff Planning
Process, but, upon establishment of the program and bubble diagram, each employee
would be given the opportunity to take a template of the existing space, or a square
| foctage for a new facility and develop a conceptual plan with the established program
' Each design would be presented and, either through a voting precess or selection by the Firm

|
‘ principals, a final design concept or a combination of design concepts will be identified. The
| selecled feam members would then develop their design(s).

4} Office Component Design Competition

This process could be used in conjunction with any of the epproaches. Upon establishment of
the conceptual plan layout, a list of components in the design would be established and
| employees would be able to develop design concepts for specific components of the project,
such as the lobby, reception desk, gallery, conference room, ypical workstation, efc These

ideas would be presented to the staff and design directions would be selected. Each designet

of the winning components would then comprise the design team for the completion of the
design development and the construction drawings.

roach.’

Give ownership of the space fo the stalf. This will not only increase morcle and be an overall team building
experience, but gives the most potential for a highly designed and highprofile workspace that is the

|

|

These are only four sample approaches, but the most important element of all options is ‘team app
‘ultimate’ for your firm.

|
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After completion of the survey of the firm and
determining which design process 1o use, i

important fo develop an Image and Growih
Statement for the firm before establishing a
design This image and growth
stelement will influence the location, layout,

concepl.
materials and finishes of the new space.

Do you want your current firm image fo
change? Da your long ferm goals include
expanding info different project types? If so,
vhat type of image will those target clients
expect? This image could be very different if
you are fargefing the hospitality/restaurant
projects, or the educational projects, or a
focus on religious architecture, for example.

Mony fi
of all the

stay at the forefront, keeping abreast

newest materials and finishes.
Depending on your fargel oudience, the
image can be altered by the materials used.
For the retail clients, for example, it would b
lighting

very important to display the lat

technology, graphics and as the retail

" 1 '
industry, in many ways, the Irends.

Unfortunately, the newest products and latest
frends may nol always be the most cost
effective. But, for your firm’s own use, t
may be alternalive
our desi very
with the product ¢ from
various companies who helped with cost savings
ures, allowing us 1o use the producls we
As you l’:-egin the d

opportuni for feature
patterns, ¢ . and even the us
color defining horiz or vertical plane
make a list o and conlact the

ssentatives  for produc Most
companies will have an architectural pricing

your firm’s budget.

Representatives from these companies may b
very excited lo use a new product which hc
in your city. This can

]

been introduc
selling tool for those companies as well,
they can now advertise this application in y
design firm’s space. This is especially true
new carpet producls, lile prod
systems, and lighting elements. It has
interesting experience fo see the excile
each of the product representatives who v
new offices and talk about the discounis
their ability 1o provide the lalesl pro

the designer. Keep all your opfions open a
contacl your representafives early fo
product lilerature and pricing as early in
design process as possible.

A good resource for these representativ

be derived from your local chapter of the
Consfruction 3
membership

Specifications  Instilute,
architecls,

cont

parlicipate in the annual product
as the CSI Show, to have handson a
rest technol

the ne and products

upcoming year.
Not only can these products allow

to be cutti but the re

contacts thal your firm obtains
process will give your firm, well

client, the best service in the fulure.

ign industry participate

for the
Organizations

best construction
CSI stni
facets of the d

only prodt

specification standards, but to facilitate
contacts and joining together that

rm relations
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The previous checklist contains many guestions
and components which appear to have been
incorporated into the process of many of the
case studies. Firms have many decisions to

make during @ move and iransition, one of
which may include historic preservation,
restoration, and/or adoptive reuse. A large
number of the featured firms were involved
in projects that incorporated amazing
transformations of existing and/or historic
stiuctures, The following is @ summary of types
of structures of which the passion of the
designers for restoration and adaptive reuse
were exhibited —

1970s Vintage Public Library

17th Century Building in a fortified town
Industrial Buildings

1960°s House Addition

Art Deco Skyscraper

1970s Passive Solar Preschool

Southern Railway Station

Warehouse Facility

Downtown Merchant Building

100 year old Wooden Drill Bit Factory
60 year old Mechanics Warehcuse
Apartment/Office

Dance Hall/Community Center/Mortuary
1874 African Methodist Episcopal Church
Turn of the Century Retail Building
Historic Mill Building

1913 Drygoods Building

Old Timber Wharf

Decommissioned Catholic Church

1950’s Modernist Banking Hall

Local Post Office w/ loading docks

1901 Goldsmith Department Store Building
1840 United Methodist Church

1895 Community Center

1963 Studebaker Dealership

As an artist has an eye for unique palettes or
subjects 1o work from, many designers see
opportunity and challenge in restoration and
adaptive reuse projects. Many of the case
studies which are included have special
meaning lo fhe communities and cities of
which they are a part, one being the church.

A few of the featured firms chose unique
church focilities as the pallette of design for
their new workspace. Each of the church’s
congregations have spent many hours in
fhese buildings teaching, preaching, and
ministering to their communities. Now these
structures hold the design studios that may
study, progeam, ond design facilifies to best
accommodate the ministries of various church
and civic organizations. As these spaces were
once classrooms and worship centers, while
now reconfigured and contemporized, these
spaces remain a living classroom of design
ideas for the future, adding fo the history of
the original building. These spaces, which
once inspired worship, can transform 1o
inspire design.

‘Downtown Revitalization’ are fwo key words
that are found frequently in many local
newspapers and on the agendas of many
town and city governments. The design
community has begun fo step forward, along
with property owners and developers, fo see
the tremendous potential and beauty that the
old downtown atmospheres hold. Due to o
variety of circumstances, many downtown
streets may feature empty and abandoned
storefronts. The entrepreneurial design firm
may access these fypes of structures and see
the potential of an innovative storefront for the
firm, as well as the potential of additiondl
space for a lease tenant. This avenue can
help to defray part of the cost as well as
foster additional businesses or residences in
the downtown area.

.. a new market of adaptve reuse is
emerging due lo publicity of the office
space and o joint Historic Preservation
Award from Memphis Heritage foc. ond
landmarks Commission for the new office

Ed

space.
TRO

Other firms have seen the opportunity to pair
with a developer in restoring larger structures,
in which the design firm may be responsible for
the design of the restoration of the entire
building and alse may maintain the firm's
desired location and image within the building.
The scope can be as small or as large os the
designer’s entrepreneurial eyes can envision.
Where does your firm stand?

Many of the fealured firms have chosen to
restore other types of structures, which include
retail, industrial, warehouse, or mill facilities.
These elements of the early 1900's provide
large, open expanse space ond, in many
cases, feature old interior brick walls, exposed
roof siructure, or wooden floors. These elements
provide a wonderful pallette for a designer to
use contemporary lighting suspended from an
exposed ceiling, refurbished original wood
flooring, and feature walls of original brick or
plaster.

Restoration, oduplive reuse, and rencvalion
projects provide Ihe designer with the
opporunity to have an office which
showcoses the firm’s flexibility and ability 1o
fransform existing facilities, while also fostering
promotion of growth within downtown
revitalization districts. These projects also
give invaluable experience 1o the firm in
gaining knowledge of existing construction of
previous eras, learning more of the process of
permitting for renovalion, assessing lax credit
opportunities, and instituting the process of the
placing of a building on the National Register
of Historic Places.

While only a small crossseclion of firms
around the world are showcased in this
publication, the wvariety of restorations
illustrate the potential and creativity of the
designer. If vyour firm is analyzing the
potential of relocaling and searching for that
perfect location with the perfect image, keep
an open mind and open ear. Whether it be a
downtown lol, an old post office, a car
dealership, or a moruary, explore the
options — the potenfial, the history. Join the
efforts of downtown revitalization and make
history by bringing life back to those
buildings and spaces which have run the first
full course of their life cycle. Restoration
projecls can often bring grand publicity 1o
your firm, as well as foster new projects or
clients in the area who may have been
searching for that perfect designer to
transform  other historic  structures.  Think
Revitalizationl

| believe in fatel | had only wanted 1e buy a
building in Santa Monica, California near my
home {I have since moved to Venice, CAL
My realtor, after showing me numerous high-
priced buildings in Senta Monica, decided to
show me a long shot in Culver City, a 15-
minute drive away. If was g boarded up,
defuncl mortuary. When | went inside, if
was spooky with small dark rooms, tbar
ceifings and shag carpeting. A visit to the
attic revealed long span frusses. Under the
shag was a weflpreserved wood floor, |
knew at once the building had a past iife.
The feeling was confirmed with a tap to the
local library and a history book that told the
story of the Culver City Dance Hall built in
1917, Today our renovated spoce, with its
lorge singvlor space, reflects our Studio
Cuiture of an atelier with a common vision.
Our designs now dance on the historic maple
floor.”

Stephen Ehrlich
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Working from the inside cut or the oulside in?
That is the question for every designer. Whether
il is the decision for resloration, adaptive reuse
or new construction, twa disciplines of design
are brought together — interior design and
architecture.

The examples in this book showcase
designer workspaces of the architect, the
interior designer, the landscape architecl,
and the graphic designer. While ecch of
these disciplines may not have been
included on each of the projects, there are
unique parallels in the workspaces of each
discipline.

Acchitects and interior designers work together
on a daily basis, as a project is fransformed
from o bubble dicgram of spaces to a
completed and furnished project. The inferior
designer provides the correlation of interior
finishes, colors, materials, and accessories
that finalize the image for a designer’s
office.

Many offices include both architecture and
interior design services. The differences in
these workspaces remain primarily in fhe
product and sample libraries. While the
library of an architect may include a
selection of carpet, paint, vinyl wallcoverings,
etc., the interior design library may have
extensive selections of each of these
products, in addition to fabrics, fumiture,
accessories, efc.

An interior designer’s office has to be extremely
flexible, as clients may range from the very
fraditional 1o the hardcore contemporary
client. Can the design of your workspace
poriray an image thal draws the affention of
both types of clients?

The answer to this question may be yes and has
numerous ways of being achieved. The
marketing literature and projec! displays within
the firm can show the breadth of capabilities of
the designers. What is your main targel market?
Whal imoge do you want for your
individualized space?

The answers 1o these fwo questions will set the
ground work for what the space will become
Whal place do the different examples of period
furniture take in your workspace? One firm has
chosen to make these pieces of furniture ‘living
works of art’, becoming the accessories within
the office.

In oddition to furniture, the interior designer
brings a breadth of knowledge and
understanding of light, color, and composition
which is reflective in wall Ireatments.

A wall is a blank pallette for the designer. Using
color, fexiure, depth perception, and applying
elements of interest, the designer gives life 1o an
interior space.

Are you daring and courageous? reserved and
Iraditional? a combination? How do you bring
your passion for interior design to life for your
clients?

The featured firms throughout share various
approaches lo interior design. Will you make
a statement through the architecture and color
or will you build a blank pallette in order to
display anl, furniture, etc.?

How does one bring the outside in? Who better
to ask than the londscape architect? Various
examples throughout the case studies include
the workspaces of the landscape architect.

In contrasl to the architect, the landscape
architecl’s projects begin at the edge of the
building facade and focus oul to the
landscape  with  site planning, planting,
irrigation,  lighting, etc. The landscape
architect also typically focuses on projects of
larger scale than one building or interior. How
can altributes such as these be translated into
the landscape architectural image of an olfice

workspace?

The landscape orchitect has the ability to focus
on. the larger masterplanning aspect of a
project. This can be very advantageous for the
firm who is choosing a new location. Views into
the landscape, incorporation of couryards or
water features, the roof garden, the use of
landscape materials for interior elements ...
Each of these ore not just ideas but are
exemplified in actual case studies.

Whether your firm is searching for a downfown
streeffront location, o rural studio, or in @
highrise, the landscape architec! understands
the psychological effects that fhe landscape
has on an individual.

As the connection 1o the exterior is important for
the landscape architect, many of these design
professionals spend a large amount of their time
in the interior of an office environment. While the
program  requirements  for @ landscape
'cm:hilecl's office are similar to that of an
architect, interior designer or graphic designer,
there are a few characteristics that initiate
crucial design decisions.

In contrast to the other design disciplines, the
landscape architect may not easily relate their
image to the client through the interior of their
space. This challenge may be overcome by the
way current and pas! projects are displayed for
client viewing. Graphic displays of projects and
awards may become a prominent design
element of the firm’s workspace.

londscape architectural drawings can also
become much larger than the typical drawing
<zes. How are these displayed, produced, or
stored? Conference rooms, offices, and layout
areas need fo be carefully planned to
accommodate the mos! diverse range of paper
sizes. The public areas con become a
wansformed  landscape  with  light,  color,
texiure, views, and conneclions.

The product and sample libraries may also be
affected as the landscape architect specifies
and receives many large and heavy
components  thraugh  the  shop drawing
process. Whether it may be selection of
granite pavers or a prototypical streeflight,
display and storage ability of these items must
be incorporated into the program.

While working with your staff on the design
concepl, what vision of connection to the
ovidoors will be revealed? Whether it be the
minimalist approach of interior plants wilhin
the lobby, or the inclusion of o landscape
courtyard lor outdoor meetings, how far will
your firm's image of dedication to the
landscape be extended?
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Designers are in a profession that is constantly
changing os well as one thal requires
flexibility. ~The  designer learns  from
predecessors and peers on a daily basis as
their experience increases. If your firm is
anticipating a move, the following information
will give an insight from those who have been
through this process. Each of the firms were
asked the following questions — What is one
thing you would change aboul the process
your firm uvsed? Did you increase morale
during the move? What things indialed more
excitement and improved morale? Following
are various quofes, suggeslions, and words
of insight to ‘lean hom our post’ and
‘improve in the future.”

‘The process...became too hurried and
uncontrofled as construction morphed info
move-in.”

‘Morale did improve thereafier with the change
from spec office space fo expansive inferiors
thal could never be feasibly replicated today.”

Bullock Smith and Pariners

‘..Because the design and construction
documents period was so shor! (6 weeks],
the main designer established a direction
with a series of sketches ond then
distributed the design work lo @ number of
designers in the office. The pariner basically
refained the role of editor...Fach designer
was given a significant area or element lo
develop — the main sfair, conference room,
offices, etc.”

‘The three pariners were assigned roles as
Owner, Tenant, and Architect. The parfner
assigned lo the Cwner’s role concentrated on
the firanciaf success of the project. . . The pariner
assigned the role of Tenant concenirated on the
needs of the archifecture firm...The pariner
assigned the role of Architec! concentraled on
the design and consfruction of the project.”

‘Public ond professional response to the
buildiag has been extremely positive and has
improved our staff’s morale. Our roof ferrace
has been a big hit.’

CCD Acchitects

‘Moving in to a new office space with
everybody having more space and the lofest
equipmen! was definitely a morale boost.
Amenities lke comfordable lunch area roof
terrace, storage/library ... were additional
boosters. The new and latest computers,
printers, scanners, PDA’s and other ‘foys” were
definitely very well apprecicted.’

‘learn more about IT networking and plan befter
beforehand the coble routes ond ways of

dealing with the visual aspect of them.”
Dasic Architects
‘We ended up conducting @ brainstorming

session with staff fo assess the spint of the
project. ..’

‘Historic preservation projects have become ¢
very imporfani part of the architectural
profession and the valve related fo the quality
of interior space is much more thoughtful and

dl(:"!ﬂﬂﬂdled o i

Ellio#t + Associates Architects

‘We ran a programme of workshops for the
project ... called ‘launch pad’. All stoff are
encouraged fo attend and to participate in an
open and colloborative workshop.’

The #1 goal for the new space was 7o create
a transparent, flexible + collaborative

environment.”

‘Simply being located on one floor rather than
across 2 smafler foolprints made an enormous
difference.’

Hassell

‘We chose different people for different phases
os being the in-house designer for one’s own
space can be a poisoned chalice.”

The #1 goal for the new space wos “fo be
wonderful.”

‘The practice has expanded spectacularly, and
the office is a superb marketing tool.”

PTEA

There are no private offices — aoll principals
agreed fto work within the open studic to
further the collaborative goal.”

“‘Several staff members worked on-site with the
conlractor resolving problems as they arose.”

TRO

Our new offices ‘gave us increased credibility.
Our office continves to be one of our best
markeling pieces.”

Tuck Hinton

‘Foremost, the fteam wanted lo create o
comfortable, planned space that would
facilitate collaboration among staff. It was also
o chance to experiment with mony of ZGF's
design ideas — lo create an environment tha
would physically demonstrate how we think
about design.’

Zimmer Gunsul Frasca Parinership
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Your firm is now settled into the new workspace.
How will the move affect the redlity of the way
your firm functions, the way you market your
firm, and your staffe

With the physical move, your firm may
experience changes in your company goals.
At this time of change, the ossessment of
company goals can become an important part
of your firm's strategic plan. Are you looking for
new lalents or disciplines to ernhance the
services provided al your new office? Will
your image expand in the community? Are
you marketing the sirengths of your firm that
are exhibited in the final product of design in
your new workspace?

After the move and potential change in
graphics, the firm has the opportunily to have
on impact on all of the firm’s present and
potential  clients, consultants, city/county
officials, and various others throughout the
firm’s realm of acquaintances. This can be
expressed through the following ways ~

Address Change Mailer/Postcard

Company Newsleler

Press Releases
Local Newspapers
AlA/ASLA/CSI/ASID, etc.
Website

Open House

Office Tours

Website

Each firm will have a specific list to contact for
celebration of the new workspace. In addition to
the mailer/posicard, many firms have seen the
benefit of a company newsletter, which may
occur on a quarterly, bi-annual, or annual
basis. After the move, this may become a new
marketing tool for your new image. Clients
welcome publicity for their projects as do the
designers. And, in many cases, your client
base may not realize the extent of your firm’s
services or affilictions.

Local newspaper releases will also reach a
broader base through the community. While
this has normally proven not to be a large
markeling tool, this will get your firm's image
and changes info the business community.
Local organizations, such as the Central
Business Improvement District, the Chamber of
Commerce, Mainsireei, the American Insfitute
of Acchitects, the Construction Specifications
Institute, ASLA, and others, will offer
opportunities to publicize for your firm in
their publications. One of the challenges for
each of these organizations and the media is
obtaining the knowledge that a new firm has
been established, a firm has moved, or a firm
hos renovated. As a designer, be proactive
in publicizing your firm’s achievements, Many
city/county  governmental  bodies  and
professional organzations also have award
programs for new business developments and
new/renovated construction projects. If your
firm has used new and innovative materials
or systems, your firm may be a candidate for
use in the produdt literature for those products.
Explore each of these opporunities to
showcase your ‘ultimate” office.

With the new image, additional marketing
opportunities may become available. The local
professional organizations in the area will
normally welcome the opportunity for invited
tours of recently completed projects. Design
schools af most universities will also welcome
opportunities to see current works by
designers. The gradualing class ot each of
these schools will also be influenced by the
firms who provide the ultimate workspace and
working environment.

Llocal organizations also frequently use local
fim’s meefing areas for monthly board
meelings or special evenls. As designers, we
offer services to our clients and the community.
Is your firm portraying an image of client service
and pride in your firm’s projects, including your
daily work environment?

As many firms have a written record of each
of the organizations or affiliations that each
of your staff are involved, have you explored
the potential marketing opportunities through
these avenues? With the new location and
image, this is a perfect opportunity fto
publicize your firm. Poll the siaff and allow
them to be involved in advertising for your
firm. Encourage your staff to use company
letterhead when sending correspondence
for volunteer organizations. This will get
your firm’s logo, the services you offer, and
the image of your company’s support of
staff activities into the public eye in ways
that may not be achieved through the mass
mailing of postcards for your address
change.

As design professionals, we are in a very
service oriented and visual business. In many
firms, the clientbase is very diverse. A firm may
be involved with a governmental, educational,
civic, retail, hospitality and recreational project
at the same lime. As each of these project
programs are different, so are the clients and
their expectations behind each of these
projects. The company newsletter or some
type of similar media will be important for
each of these clients to publicize your firm’s
internal changes and capabilities of design.
Also, displaying the images of your own
firm’s new workspace, along with your
current projects in media form, give o
positive sense of growth and teamwork
throughout the business community.

Are you stretching the envelope of markeling
with your ultimate workspace? With your new
offices, spend the time to rethink a profile of your
firm. The following is an outline for a profile
which can be a basis for firm growth and
achievement.

OFFICE PROFILE
1) Office Location/Coniact Information

2} Services/Disciplines

3) Staffing
4) Clienis

5) Projects
6) Awards

7) Firm Strengths

The ‘Ultimate Office’ markets the team. While
being a hard project type to define, the
designer’s workspace is not just an address,
but a unique environment of creativity. From
the diverse list of ways to market and advertise
for your new location, the designer has an
inherent challenge, as each new and potential
client is different. From the company profile, one
can see where lhe firm’s gocls are placed.

After the move and acclimation lo the new
workspace has begun, will there be items of
change, additional fumnishings to purchase, or
areas of future improvement? In  mos!
instances, the answer will be ‘Yes.” A design
firm is constantly evolving ond, as project
teams and projects change, the office may
transform to accommodate these needs. As
always, the designer is at the forefront of
fostering flexibility.
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You can express your corporate message through the design of your building or your space, but the mas
common opportunity that a firm has fo get their message out is through the design of something of an entirely
opposite scale ~ the business card.

ls your firm remembered by its business card or letterhead? Does your client easily recognize your firm’s
graphics when flipping through the card file? Not only is the firm’s image expressed in the firm’s office and
studio, but the firm‘s graphics are instrumental in placing an image in the mind of each potential client and
visitor o your firm. A conscious effort must be expressed 1o have media that is clear and easily readable, bul
mare importantly what graphic is used to catch the eye of the persan holding that piece of information
Far the new startup firm, or when analyzing your awn firm’s graphics, ask the question —

What are all the ways that the firm’s name is publicized in media form?
This statement extends far beyond the typical business card. The following pages display a variety of
grophic designs lor the cards of the featured firms, but, from the submissions, the following items are all
applicable questions ta ask for your firm’s image.

Is the business card ane-sided or two-sided? vertical or horizontal? folded or typical size?

What is font lype and size? What information is included on the card? Is it reproducible in-house or
does the graphic designer hold the rights for the graphic and fonts?

How do the color{s) for your firm graphic allow your firm’s card to be most impressive? |s the

graphic the only color on the card? Is the back of the card a solid color to enforce the firm’s colors?
Does the card have graphic indentations or perforations?

Do the firm principals have a different card design than the staff2

In addition to the business card, firms use the following media 1o distribute the firm's image —

Logo Size and Location in the Office Entry and Reception
letterhead (First Page and Second Page)

Transmittal /Fax Transmittal Forms

Envelopes/Labels

Memorandum

Notepads

Marketing Brochures/Folders/Envelopes

Holiday Cards/Calendars

Email Graphics as Electronic Business Cards/Wabsite
Project Signs

Pens/Pencils/Portfolios

Telephone Baok Ad

Drawing Title Block

The most impressive and memcrable
impressions are many times not in the octual
letfers or transmittals but in the packaging and
arrangement of the paper products. Unique
paper clips, the placement of business cards,
personalized note cards, paper pallette, efc.
are all simple ways to make your firm’s image
more impressive.

It is not “just’ a business card, ‘just’ a lobby, or
‘just’ a studio. Designers can have the chance to
graphically and physically display their
‘vltimate” office through every detail. Has your
firm achieved this goal? Do your employees,
your printed malerials, ond your physical
workspace podray the imege as indicated in
your Image and Growth Statement?

When asked if the firm graphics changed with
the move or renovation, a variety of responses
were received by the participating firms. Dasic
Architects, os part of their consolidation,
reworked their corporale identty and website prior
to their move. This firm emphosizes their ‘design
restiessness’ which foslers the adjusment of their firm
grophics every few years Manasc lsaac also
changed their logo to reflect their move and the
updating of their image.

Conversely, Bullock 5Smith and Pariners
maintained their graphic identity to emphasize
‘stability and continuity” after the move.

As a move facilitates changes lo your
lefterhead ond correspondence materials
regarding addresses anyway, this may be
the perfect opporunity for a new graphic
image if your firm decides to pursue this
avenue. As the workspace design process
was discussed, a similar opproach may be
applied to graphics as well. This can be a
wonderful team building opportunity for a
design competlition and crilique sessions for
the new image of the firm. The employees
are the ones handing out the business cards,
sending the correspondence and representing
the firm. Employees will be encouraged by the
sense of ownership in the firm when they are
involved in image decisions — increasing
morale and worth for the company.

Pull out your wallet and gaze at your card. Does
this small piece of paper project the same
message that the design of your space
conveys? The following poges include cards
from firms featured in this book. What
message do they communicate?
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The Designer's Workspace — this phrase
encomposses a wide range of fopics.
Whether it be for the architect, the
landscape architect, the interior designer, or
the grophic designer, ‘ultimate office
design’ extends far beyond the design of
the actual office space. From fhe initial
programming for a new office space, te
the final construction and move-in, to fhe
first marketing call with the new firm’s
image and business card, a design firm
has an inherent chellenge.

The designer’s workspace is @ unique design
problem which musi address o large variety of
issues; physical, emotional, and spiritual. The
designer must be able to reach within and
touch that spark of creclivity ta opply to
various problems and needs of his/her client.
The design of the spaces thal facilitate this
cregtive process can contribule in a vital way
to the quality of the product and the satisfaction
of the designer. The designer's workspace is
the place where the communication occurs
between the client, designer, support staff,
consultant,  product  representative, and
production team.

The workspace projects the image of the
design team and the firm. It communicates
the values of the firm fo the employees and
fo its visitors and fo the community in which it
is a parl.

Many firms are very sensifive in maintaining a
design style, characler and reputation within
the design community, of which they are a
part. This publication includes firms from
around the United Stales, Australia, Japan,
Spain, and various other counfries. Although
cultures and design approaches vary, the
featured fims reveal that designers have an
exkaordinary opportunity to build a strong
firm image, impressive staff morale, and
improved efficiency and productivity by
providing the elficient and inspiring office
environment. The designer’s office is not a
typical office project, ond there is no
‘vlimote office design’ for all. Every firm is
unique and has an ‘uliimate office design’
that comes from within the firm and its
personality, staff, culture, and larget clientele.

Do you have a Designer’s Warkspace or waould
you consider your firm to have an ordinary,
tuncional space that lacks image? Through the
examples in this research project, | have
abtained an enhonced respect for firm
diversity ond the imporlance that g firm is more
than an office and a workspace. It is the people
in a fiem who operate daily o give the firm ifs
image and character. These individuals can
make the office be an ultimate office. Whether
it be the office canoe, the basketball hoop, the
climbing wall, the gourmet kitchen, a reflecting
pool, a prairie view, a rool deck . . . what makes
your designer’s workspace ‘ultimate?’

look past the walls, the budget, and any lost
battles through the design process. As Robert
Mitchell, the branch manager of MCl Boston
Rally Center, elaborates in ‘New Workplaces
for New Waorkstyles’ — ... 30 percent of the
employees will be vpset before the move, 30
percent will be upset during the move, and 30
percent will be upset after the move.”” Many
designers have strong personalifies which
seem unshakable and would probably add
the 30 + 30 + 30 to the the ninety-percent
who will be upset at some point in the design
process. We, as the designers, can change
this statistic. Keep the users of the space at
the forefront of the design concept and see
the ten percent grow into a 100% ulfimate
office design for your designers. Regardless
of the regional culture of which your firm
may be located within, concentrate on the
culture within your firm iself. Promote your
firm's image through a firm's most valuable
asset — the stoff.
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archimania

356 5. Main

Memphis, Tennessee 38103
t 901.527.3560
f901.527.5018

Architects Wells Kastner Schipper
1105 Grand Ave., Suite 200
West Des Moines, lowa 50265

t 515.327.0007
f515327.0077

www.a-wks.com

Augusto Quijano Arquitectos, S.C.P.

Calle 35 N 367 x 28 y 30
Col. Emiliano Zapata Norte
Merida, Yucatan

Mexico 97129
aquijano@sureste.com

Blue Sky Architecture
Helliwell + Smith
4090 Bayridge Ave
West Vancouver
British Columbia
Canada Y7V 3K1

t 01 604 921 Bé&4d
fO1 604 921 0755

woww blueskyarchitecture.com

Randy Brown Architects
6704 Dodge Street
Omaha, Nebraska 68132
t 402.551.7097

t 402.551.2033

www.randybrownarchitects.com

Bullock Smith and Parners
300 9th Avenue South
Nashville, Tennessee 37203
1615.242.1888
f615.242.1889

www bullocksmith.com

Dasic Architects, Inc.
Ascot

2-3-3 Nishiharo
Shibuya-ku

Tokyo 151-0060
Japan

Elliot + Associates Architects

35 Harrison Avenue

Oklahema City, Oklghoma 73104
t 405.232.9554

t 405.232.9997

W, e-0-0.CoOm

Gentile Holloway O'Mahoney & Associates, Inc.
1907 Commerce Lone, Suite 101

lupiter, Florida 33458

1 561.575.9557

f 5615755260

www landscape-architecls.com

Joyce Signs
* . T
see archimania

Odle & Young Architects
1545 Western Avenue
Knoxville, Tennessee 37921
1 865.523.8200

f 865.523.8266

Serrao Design

690 Pennsylvania, Studio 212
San Francisco, Calitornia 24107
1 415.824.2234
f415824.1352

Spiral Co., Ltd.
2-26-5, Nakamachi, musashino-shi
Tokyo, 180-0006

Japan
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ODLE & YOUNG
ARCHITECTS
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Watson Tate Savory Architects, Inc,
P.O. Box B444

Columbia, South Carolina 29202
701A Lady Street

Columbia, South Carcling 29201

t 803.799.5181

f803.799.5757

www. walsontatesavory.com

Wexler/Kollman P.C., Lid.
16595 Easton Avenue
Prairie View, lllincis 60069
1 847.913.0407

Architecture Project
4 Sappers Street
Valletta VLT11

MALTA \..unlo:a\n‘.i’an--

1 356.2124.3981
f356.2124.3997

wwnw.ap.com.mt

ARM — Ashion Raggatt McDougall
Level 11

522 Flinders Lane

Melbourne Victoria Australia 3000
103 9629 1222

f03 9629 4220

WYWW.C-T-M.COMm.au

Babey Moullon Jue & Booth
510 Third Street

San Francisco, California 94107
t 415.979.9880
f415.979.9881

The Berger Partership, P.S.
1721 Eighth Avenue N.
Seattle, Washington 98109
1 206.325.6877

f 206.323.6867

www.bergerpartnership.com

Bullock Smith and Partners
Southern Station

306 West Depot Avenue
Suvite 201

Knoxville, Tennessee 37917
1 865.546.5772

f 865.546.0495

www . bullocksmith.com
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ANIZARO CAWT

STEVEN ENRLICH Arch

Canizaro Cawthon Davis

129 South President Sireet
Jackson, Mississippi 39201-3605
t 601.948.7337

f 601.948.7336

CIVITAS, Inc

1200 Bannock Street
Denver, Colorado 80204
t 303.571.0053
f303.825.0438

werw . Civilasinc.com

EDAW, Inc,

1809 Blake Sireet, Suite 200
Denver, CO 80202

t 303.595.4522

Steven Ehrlich Architects
10865 Washington Boulevard
Culver City, California 90232

1 310.838.9700
f310.838.9737

www. s-ehrlich.com

Everton Oglesby Askew Architects
400 Fourth Avenue South
Nashville, Tennessee 37201

1 615.242.4004
f615.256.9805

www.eoa-architects.com

Frederick Fisher and Partners Architects
12248 Santa Monica Boulevard

Los Angeles, California 90025

1 310.820.6680

f310.820.6118

www.fisherpartners.net

Hans van Heeswijk architecture
Ertskade 111

1019 BB

Amsterdam

1 +3120 622 57 17

F+3120 623 82 84

www.heeswiik.nl
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LandDesign, Inc.

223 North Graham Stree!
Charlotte, North Carolina 28202
1 704.333.0

04.332.32

Leoney Ricks Kiss Looney Ricks Kiss Architects, Inc.

Loaney Ricks K

Winter Park, Flo
1407.629.2124
I 407.629.9437

« 1
wearw, mark-michaels.com

PAVLIK Design Team

1301 East Broward Blvd.

Fort Lauderdale, Florida 33301
1954.523.3300
f954.524.8370

www . pavlikdesign.com

Pollard Thomas & Edwards Archit
Diespeker Wharl

38 Graham Streel

Lendon

N1 8JX

1 020-7336 7777

f020-7336 0770

weew ptea.co.uk

RTKL Associates, Inc.

1717 Pacific Avenue

Dallas, Texas 75201-4688
KR t214.871.8877

f214.871.7023

www.rtkl.com

177038
SWA

2200 Bridgeway Blvd

PO Box 5904

Sausalito, California 94966-5904
1415.332.5100
f415332.0719

Zimmer Gunsul Frasca Partnership
515 South Flower Street, Suite
Los Angeles, California 90071
t213.617.120]
f213.617.0047




